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Fundamentals of
search




. ICMA
Google’s mission

«Google’s mission is to organize the
world’s information and make it
universally accessible and useful.»

Google
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ICMA
Knowledge Management é
Finding the right information is your focus
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. ICMA
Old-School «Search Engines»

Media Association

Your «keyword query» is essential
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Eugene Garfield’s «Science Citation Index» (1963)é et

Media Association

Footnotes are the «Links» to specific keywords

So if you are reading a text and it contains a
Footnote?, you will find more relevant
information for that word in the source.

L http://lwww.merriam-webster.com/dictionary/footnote

| — —

Eugene Garfield is an rg <
American scientist, one of the 1 1
founders of bibliometrics and

scientometrics.

Source: Wikipedia

1 1

31.10.2014 7 ICMA ATHENS | PATRICK C. PRICE - @IDEALIZER



http://de.wikipedia.org/wiki/Eugene_Garfield

ICMA
Google PageRank é :\rAZeJir;aXi;r;iIigizs;iﬁed
Introduction of «wheight» into the calculation

Lawrence Page is an
American business magnate
and computer scientist who is
the co-founder of Google,
alongside Sergey Brin.

Source: Wikipedia
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http://de.wikipedia.org/wiki/Larry_Page

ICM
G O O g I e Pag e Ran k é IIIII 1 national' Cl'assiﬁed
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So let’s leave math out of it...
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Search Engine Marketing (SEM) @ e s

Google s gronden

= Search-Engine-Marketing is the combining e

Ungtsbe 10300000 Ergebeisse (0.22 Sekundsr)

term for SEA and SEO: P r— =

GmbH. CHF T80.00  AG: CHF 380,00 Pausehal, inkhishe Netarkasien

S, s Basts Preca-Laistung Flrma granden

Kuzito sber ¢ AG Kurzinks aber de G Grats prof. Beratung vor Grundung!
Firma eniine griinden - online-gruenden.ch AG oder GmbH griinden?
(= o o - s ruandarpartal chiwmangrumdung =
Schnsll und sicher Firma grunden! Prese vergl T 0

Gratis Firma griinden - AG, GmbH, Einzelfirma etc
‘i satps chv = 0800 £50 000

— SEA = Search Engine Advertising e R s

Google
AdWords

You pay for each
visit of your user

— SEO = Search Engine Optimization

Google
[ree

You don’t pay
for your users ©

sssssssssssss

Hife  Fodhsckgeben  Daenschautrerklarung & Nutrungsbadingungen
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So what’s happening
in SEO...
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"This Google Algorithm always works for me!"
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KeyWord Stuffing

€

International Classified
‘ Media Association

) ICMA

Keyword Phrase: "Auto Repair"

"“Tom's Auto Repair"

» Title Element

http://tomscars.com/auto-repair/

auto repair

» URL

» Body Text

oo

<img alt="auto repair">

» Image Alt
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Google Penguin é e

SEO Visibility Weekly
Zeitspanne:|  21.102012  |-|  19.10.2014 co|  zoom:|[1m!|[2m | em| [ 1v]| |2y
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4 N

You do not want to be penalized by Penguin.
It is nearly impossible to recover from.

If you have been involved in «shady link-building» start cleaning up now.

J

31.10.2014 15 ICMA ATHENS | PATRICK C. PRICE - @IDEALIZER




é International Classified
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Panda Algorithm

Boogle
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ICMA
Google Panda é’ ERE

" «poor content»
= Potentially dangerous for user generated ads, as normally not very
content rich

7 Vintage Crystals for Chandeliers (Tracy) - $25

4 N

Try to enrich content as far as possible.

Ask for as many images / videos etc
as possible.

N /

I have three sets of vintage Crystals for sale very stunning . 5 for $25
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Usage of rich media in Snippets éb
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80% -
70% =
60% - (2%) video
50% -
40% -

30% S' O O VH O M

‘@ images

@ shopping

+Market Share" of Universal-Search-Integration - United States

\\ maps
10% - ~ A o—O0—0 O \
' news

Jan — Dec 2012
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Video Snippets é)

d Media Association

80% -
70% N
— YouQLLL:
C
- 60% -
&
g — (& MyVideo
o 50% -
(=]
@
b
e 40% - . .
s ? —— & Dailymotion
2
0
® 30% <
g ®
i — Vimeo
20% -
10% - e Others in Total
R —— =i %g_.
1 2 3 4 5 6 7 8 9 10 11 12

Jan —Dec 2012
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Universal Search vs. Regular search é)
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www.miratech.com
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Classified specifics
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Lifespan of a classified ad é

Media Association

= Paradox of classified ad lifespan:

«the more successful we are for our customers,
the less likely we are to be indexed by Google»

= Lifespan might be too short for Google to discover via web-crawl
Potential solutions:
= XML-SiteMaps

= Google+ posts
= Ping via Blog-Software
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Integration of Real Time results

Discovery
Near
m W 3 .
?pa Rl ah —» Duplicate pP» Indexer —»| Server
Filter Crawler e >
Elimination
Sitemaps

old index Caffeine
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D u p I I C ate CO n te n t é International Cl'assiﬁed

Media Association

= Valid reasons for «Duplicate content»
— Serving multiple countries
— Serving multiple languages
— Syndicating content with partner-sites
— Users posting same ad on multiple platforms

= Not so valid reasons for duplicate content
— Bad IT architecture
— Spidering

= Thereis no penalty for duplicate content, but there is filtering
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D u p I I C ate CO n te n t é I’a;%rir;a:i;r;acliactliis;iﬁed

= How to avoid duplicate content:

= Use <link rel=«canonical»> Tags

Canonical Tag

index.php?keyword=key1

4 )

The canonical Tag is interpreted LR | N |
like a 301-redirect and is used to | s Canonical Tag
«unify» various versions of the > >

sSame page . index.php?keyword=key2

N /

Internal Page

[ Canonical Tag

index.php?keyword=key3
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Du p I I C ate CO n te nt é ) International Classified

Media Association

= How to avoid duplicate content:

= Use <alternate href-language> Tag and Google Webmaster-
Tools to correctly geolocate your content:

Google
Webmaster Tools

Site Dashboard International Targeting

Site Messages Target your audience based on location and language settings. Learn More

v Search Appearance @

~ Search Traffic Language Country
Search Queries Status: 10/21/14
i to roursie w21 =84? Hreflang Tags w720 Hreflang Tags with Errors

Internal Links

Manual Actions 50,000

International Targeting e __—-__—___-__-—__—'_‘
» Google Index
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qle

HUMMINGBIRD
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2014
more internet users on mobiles than computers

2500
2000 »
1500
=& Mobile Internet users
(millions}
@~ Desktop Internet Users
1000 : (miflions}
500 /
0

2006 2008 2010 2012 2014 2016

Source: http://strategy.wikimedia.org/wiki/Mobile/Forecasts
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DESKTOP TABLET SMARTPHONE

1%

SMARTPHONE

04 TABLET

DESKTOP
b7

1A4 I AN JAM NiDDAY PN 6PN P MIDKIEHT

Source: http://tabtimes.com/feature/media/2012/09/13/financial-times-marches-different-app-drummer-embraces-html5-android
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Responsive design

€

Desktop

Header

Sidebar

Mobile

Main Body Text Main Body Text

Keywords and phrases in
important, primary content
sections may carry more weight

31.10.2014
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than text in less important areas.

ICMA

International Classified
Media Association
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http://youtu.be/n2ZUSPecPRk
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http://youtu.be/n2ZUSPecPRk
http://youtu.be/n2ZUSPecPRk

Blog Search
Book Search
Catalogs
Code Search
Directory
Finance
Images
Local/Maps
News

Patent Search
Recipes
Product Search / Shopping
Scholar

Video

31.10.2014 32

Google Universal Search
Content Elemente / Markup-Daten

"You almost need a search engine
for all our search engines”

Google’s Marissa Mayer,
vice president of search products and user experience

- e®
Jo@ v..\

: Google
@ .
, GO(l)E%lle iﬁgglrch Universal
v 9 Search

S PR
X Tk

IDEALIZER AG - UNIVERSAL SEARCH
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of iew - Revi
www trustedreviews.com > TVs & Entertainment > Games ~
% % % ¥ & Rating: 7/10 - Review by Stuart Andrews
Nov 6, 2013 - A new era for Call of Duty, or more of the same old, same old?
More by Stuart Andrews - in 31 Google+ circles

1 <div round-containex"
a“ Of Dutv GhOStS fOf XbOX R .:k;:«:;;—d—:;::a_:g:"
wimg metacritic.com/game/xbox-360) emtypes"hrep://schema.org/Review” xmlns
Rating: 3.5 - 25 reviews -
me Reviews, Call of Dy <!-- start of site -->
Call of Duty 3ges features a frash dy <div id="custom~doc" class="tr-tl">
<div id="hd-wrapper" class="clearfix">
. : div id="ha" role="bannexr">
Review: Review s mscope itemtype=*htep://HENEHE.crg/Organization®
""'“'/computerandvxc‘eo es.com| . Za e P/ VIS - D70 VHIR S ATEoN
tr-phark :'f:’-g*:r.-"‘:c:“ hrefe"/">TrustedRev]
%% %3 + Rating: 7 by N cas % ens
Review: Call of Duty Ghosts dex

unsurpnsingly familiar yet consistently eny DIOCROUSTET
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Term Frequency é)
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Frequency of termin a Frequency of term
large set of documents on a single page

Common stop words.
Low TE-IDF }_; The, and, because

Less frequent terms
earn higher TF-IDF car, remained
with increased usage

Auto repair
Terms with the

highest TF-IDF may
indicate importance

auto repair
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Term-Frequency (WDF * IDF)

Q Show all

. www.topinserate.ch

. www.tutti.ch

. www.anibis.ch/de/default.aspx

. www.gratis-inserate.ch

. www.preso.ch

. www.gratisinserat.ch

. www.cardyou.ch/promotion

. www.pinwand.ch

o
L
N
3
<
L
Q
®
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Universal & schemantic SERPs
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G(_) gle audi tt

Web Images Videos News Shopping More ~ Search tools

About 19,900,000 results (0.35 seconds)

Audi TT - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Audi_TT ~

The Audi TT is a small two-door sports car marketed by Volkswagen Group subsidiary
Audi since 1998, both assembled by the Audi subsidiary Audi Hungaria ...

Origins - Name - TT Mk1 (Typ 8N, 1598-2006) - TT Mk2 (Typ 8J, 2006-2014)

¥ Moreimages

Images for audi tt Report images 2015 Audi TT

Luxury vehicle

Engine size: 2.0L

MSRP: From $40,350
Horsepower: 211 HP

MPG: 22 city / 31 highway
Other model years: 2013, 2014

More images for audi tt

Body styles

- N C F 0,350
TT > Modelle > Audi Schweiz e rom &4
www.audi.ch » Home » Modelle + Translate this page Convertible From $43,350
Die Audi TT Modelle im Uberblick. ... Der Audi A3 prasentiert die geballte Technologie-
Kompetenz von Audi im kompakten Format. A3 Sportback. Preis: ab CHF ... People also search for View 15+ more
2015 Audi TT Coupe: quattro® - Price - Specs | Audi USA -
www.audiusa.com/medels/audi-tt-coupe ¥

The Audi TT Coupe impresses with its fine interior materials, lightweight ASF&

) : 2015 Audi 2015 Audi 2015 Audi 2015 BMW 2015 Audi
construction, and iconic styling both inside and out R8 A3 Ad z4 A5

Feedback
Audi TT Review | Auto Express
www.autoexpress.co.uk » Audi ~
¥k Rating: 5 - Review by Auto Express
Sep 3, 2014 - Audi's TT Coupe offers spertscar thrills married to traditional Audi quality
and design

Audi TT Review - Edmunds.com

www.edmunds_com » New Cars » Audi +

At its debut as a concept car in 1395 and finally a production reality five years later. the
Audi TT was cne of the most dramatic cars to debut for the new ..

Audi TT vaihtoautot - Nettiauto

www.nettiauto.com » Audi

¥k ¥ Rating: 3.9 - 42 reviews - €6,800.00 to €49,900.00

Nettiautessa on myynnissa Sucmen laajin valikoima Audi TT -autcja. Tutustu huikeaan
tarjentaamme ja loyda unelmiesi Audil
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Low quality content -> Content Marketing

= Focus on Categories -> Visualize Content

WELCHER KANTON WEIST DIE MEISTEN
MOTORRAD-LIEBHABER AUF?

17-19 20-23

@ 230
Einwohner pro Motorrad

[ ExL

NUR
JEDER 40. BASLER
BESITZT EIN MOTORRAD.

JEDER 15. NIDWALDNER
BESITZT EIN MOTORRAD.

T
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- ANZAHL AUTOS
ANZAHL AUSSTELLER
ANZAHL BESUCHER
ANZAHL HOSTESSEN

ANZAHL STEWARDS

68%

der Ho

der Kleider sind schwarz

-5
% 22% w

ICMA ATHENS | PATRICK C. PRICE -

| 4 DIE TYPISCHE HOSTESS
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International Classified
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€

IV AUTOSALON GENF 2013 IN ZAHLEN 4l

900
=1 =] ¢
7 21 161)6) 6] 16
AEle e
50 4

2 ¥ a 36%
29% eine Hose )q\ Hostessen sind braunhaarig
468% ( i i janig

E

tragen High Heels

@IDEALIZER




Low quality content -> Content Marketing é b

Media Association

= Harness YOUR data

TOP 3 DER BELIEBTESTEN
MERCEDES-BENZ MODELLE

o N N A

C-CLASS E-CLASS A-CLASS / VIANO
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Low quality content -> Content Marketing 16) e s

= Harness YOUR data

Manner wahlten eher Kombis, wahrend Fraven eher Cabrios suchten,
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Marktanteile
Google Bot

é International Classified
Media Association

Yandex B. A5

(launched 1997) (launched 2001)

Yandex Baidu

Others 5%

Others 13%

Google Google

Spurce: Liveinternelru, comScore, Analysys International

31.10.2014 41 BLUEGLASS EMEA

«w NAVER

(launched 1999)
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If you operate a website in Russia,
you «should» use Yandex Metrica

Image-Source: blog.webcertain.com
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= Harness the value of your data
= Create evergreen content

" Imp
" Imp
(mo

ement semantic markup language
ement responsive design

nile & large desktops)

= Use Google Webmaster Geo-Location Tools

= Implement alternat href-language Tags
(if you are multilingual)

= Enrich your data wherever you can

31.10.2014
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About BlueGlass




History

= BlueGlass Interactive Zurich, was founded in 2007 as Idealizer AG,
by Patrick C. Price, former Chief Commercial Officer and Head of

Marketing of Scout24 Switzerland.
IDEALIZER
from ideaTs /a//‘?

Idealizer has always seen itself as a «business development» oriented
digital agency, that not only consults but also realizes own projects.

= In February of 2013 Idealizer formed an international alliance with
BlueGlass Interactive, in which the consulting part of Idealizer
became an own legal BlueGlass entity and responsible for mainland
European growth.
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Why BlueGlass

We offer our clients the entire digital mix from
online analysis to strategy development and
implementation in the D/A/CH area, including
strong reporting features on all our services.

As a full-service provider, we take a holistic
approach to reaching our clients goals and
thereby ensure a sustainable success for our
clients.

We are convinced, that a great digital
performance is the result of a professionally
planned and correctly implemented long term
strategy.

We understand ourselves more as business
developers, creating value for our customers,
rather than merely an agency implementing
individual campaigns.

31.10.2014 47 ICMA ATHENS | PATRICK C. PRICE - @IDEALIZER

IMFOGRAPHICS

COMTERT CREATIGN

SOCIAL MEDIA

D TAL BARKETIMNG ALUTHT SERWIOES
SEO CONTENT STRATEGY

DIGITAL .

MARKETING

SEQ CONSULTING & AMALYSEN maraua s womsrors

CONTENT MARKETING

BHEMAL ARG

OMLINE REPUTATION MANAGEMENT

LI LA R
SEM SEQ STRATEGIEN
CONTENT PROMOTION

EERTEMSNDE § MOATORING




Integrated Digital Marketing

Owned Media

Web design,
Branded Content,

\. Social Profiles,

4 Paid Media Earned Media |
, PPC, Display, Affilate, ‘ SEO, Content Marketing, \
A Soclal Advertising, Outreach & PR,
~ Re-Targeting \ Sodial Media
Y Promotion
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BlueGlass Team Zurich

‘@

André Muller Andreas Wartmann Julia Hatt
Sales Representative Project Manager Account Manager

Marion Halter Nicole Treipl Patrick C. Price
Key Account Manager Key Account Manager Chairman

@
Patrizia Iseli Rahel Egli Raphael Bienz
Campaign Manager Account Manager Chief Executive Officer —
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Our team of highly motivated digital
marketing specialists is happy to
help you grow your business.
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Thank you for your attention.

BlueGlass Interactive Ltd
Kreuzbuhlstrasse 1
CH-8008 zirich

L +41 (0)44 /542 40 00
ﬂ emea@blueglass.ch
www.blueglass.ch

= @blueglass

31.10.2014 50




