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We want to build out 

a Retail Media offering

We are looking 

for a solution to run 

Sponsored products

We want to build 

a self-serve platform

We want to protect 

and use our 

first-party dataWe want 

to move away 

from Google Ad 

Manager

We want to move away from 

third party cookies 



What does

all of this mean?





Europe: total digital 

ad spend (€bn)

2021: Share of European 

Digital Ad Spend by Market

Source IAB - ADEX Benchmark Report 2021

Other

13,7%

Turkey

2,6%

Italy 4,6%

Spain 4,7%

Russia 

6,8%

Germany 

13,2%

UK 

35,2%

Switzerland 3%

France 9,1%

Sweden 3,6%

Netherlands 3,5%



Which leads us

to our next question…



What system are you 

using for monetization?



These vendors

manage 

the lion’s-share 

of ad revenue 

in Europe



How do you 

differentiate yourself 

and create value for 

your Advertisers when 

you are using the same 

technology, product 

roadmap, and features 

as your peers?



How do you Stand out

from the Crowd?
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Past failures



Examples



Founded in 2014, Everli lets 

customers order from local 

supermarkets for delivery.

Francesco Carnielli,
Head of Engineering

“ Kevel helped minimize the time it took to 

integrate ads and allowed us to start 

earning revenue almost immediately. 

The sponsored ad units have already 

shown great success for merchants, and 

we plan on adding more ad units in the 

near future with Kevel.” 



PropertyGuru Group 

is the leading property 

marketplace in SouthEast Asia.

Less than a month to launch.

Introduced sponsored property listings to 

allow Advertisers (agents) to promote their 

properties inside a user’s exact search 

parameters.



Founded in 1998, Private 

Property was the first 

property brand of its kind 

in South Africa. 

49 days to launch. 

Had a homegrown CMS. 



Chairish is a curated online 

marketplace for high-end 

vintage home furnishings.

Senior Software Engineer

Chairish

“ We may be a small marketplace, 

but with Kevel we quickly built a 

new revenue stream. It was 

profitable within one month of 

launching.” 



Bukalapak is an 

Indonesian-based e-commerce 

platform with more than 70 

million monthly users.

Direct sold placements at 

premium CPMs.

Managing promotions in their homepage 

carousel.



so you can drive new 

revenue and own your ad 

platform from start to finish.

Kevel offers the infrastructure APIs 

needed to quickly build custom 

online marketplace ad platforms 

for sponsored listings, internal 

promotions, native ads, and more -

About Kevel



Auction
pricing

Geo
targeting

PacingGeoradius
targeting

Self-serve UI Budget
capping

Bot filtering

First-party
data

Event
tracking

Ad blocker 
work-arounds

Frequency
capping

Privacy
compliance

Conversion
tracking

Reporting
dash

Day parting Search
targeting

With Kevel, you get 

full ownership over 

your media platform. 

All through 

one partner.

All the ad units 
you need. All 
the features 
you want.



Thank you!
Scan to enter our 

exclusive ICMA raffle! 

Apple Watch
Series 8



Take Back the Internet
www.kevel.com
sales@kevel.co


