ldeas & Innovation In
magazine classifieds

Cathy Neale

Group Advertising Director
IPC Media

[ PC | MEDIA



» The corporate stuff!

» Offline & Online — exploring the relationship
between print & online

» |ldeas & Innovation in magazine classifieds
= Building the NME festival community
= Country Life and Independent Schools
= All Things Home — building an online directory

» People
» Summary
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IPC Media

A Diverse Portfolio

COUNTRY LIFE
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From early beginnings...
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...to an online present
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IPC Media’'s Portfolio

» Almost two in every three UK women and
over 45% of UK men read an IPC magazine

» Over 80 magazines from The Field to Look,
our latest high street fashion and celebrity
weekly

» Digital properties include NME.com, the third
largest commercial music website in the UK
and housetohome.co.uk, the UK's first
homes portal

» IPC's brands are, very simply, at the heart of
the UK's cultural life
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IPC Media’'s digital portfolio

» 63 websites

» 6.2m unigue users

» Diverse portfolio of
audiences, brands

» Branded sites ,_ e | N S

> Portals i

» Acquisitions — Trusted Reviews

= How can it compliment what we give our
readers?

= How can it extend what we offer advertisers?
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The magazine market

» The magazine industry is in robust
health

= Total circulation growth of 1% in last 12
months

* Never been more magazines sold
= 39 new launches 2006 / 2007
= Over 3,500 consumer magazines
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PPA Marketing Study

-

\_

adults have been

search by offline

/(.

70% of online
prompted to

messaging

VAN

TV and magazines
both scored quite
high in terms of
driving the search
for information on
products online
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drive search across all
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PPA Marketing Study

» 58% of online adults have made a purchase online as
a result of offline messaging

» TV (32%) and magazines (32%) are as strong as each
other for driving online purchasing amongst adults
and more specifically ABC1 adults

» TV advertising (34%) is the strongest driver of online
purchase amongst men followed by magazines
(33%). However, for women, magazines (32%) are
the strongest driver of online purchase followed by
TV ads (30%)

» Moreover, in over 70% of product categories,
magazines are the primary driver of online purchase
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ABC1 Adults Men Women

Adults

"Which of the following have triggered you to go online

when looking for information on products that you have

considered purchasing?*
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PPA Marketing Study
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"Which of the following have triggered you to go online
when looking for information on products that you have

considered purchasing?* [ PC | MEDIA
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PPA Marketing Study
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"Did any of ihe following help you with ideas or
Information on any of the online purchases you made?”
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Our own evidence!
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Inquiries and visits to our
website”
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Our own evidence!

“lI am so pleased with everything! In fact,
| kiss my ad goodnight each and every

night (yes laugh if you want to | DON'T

CARE”
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Synergy at IPC Classified

THE BUSINESS I THE READER I

CLASSIFIED &5/
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IPC Classified

» 130 staff

» Sell across over 150 magazines, one
shots and websites

» Staff often at first stage of media career
»Award winning teams!

» Most satisfied staff at IPC

» Stable print revenues

» Strong online growth
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Ideas & Innovation

>»How did we execute 1t?

»Does It work?

pallthin

only interiors directory

gshome

you will ever need

QUICK SEARCH

Product/Keyword

Area

L

Town or Postcode

Find 10005 of home ideas

housetohome

Quickly search over 95,000 retailers to find the perfect
products for your home.

Website of the Month
Browse through a catalogue of inspiring room settings as
you search for design ideas and selecttiles from the
comfort ofyour own home. Find premium files,
accessories and expert advice at www tilestoreplus.co.uk,
also featured in Ideal Home magazine this month
Alternativelyvisit one of our five specialist showrooms
and take advantage of our free tiles, free underloor
heating and free shower frays* * Conditions apply, see
anline or agk instore for details:

Visit our wehsite

SEARCH OUR PRODUCT CATEGORIES

ARCHITECTURAL FEATURES FLOORING

messiahs?

MODEL TELEPATHE
BOOMSEC
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» To exploit the increasing
growth in European
Festivals

Building on our core strength of | .

live advertising
Exploiting a current trend
Creating a Festival Community

Delivering for our customers
and our audience

True multi platform delivery

From section growth to full
standalone supplement




ldeas & Innovation

Listing i
2008 oL
. Page
Festival Advertisi
Guide 9

Competition
Page
in NME

Flyer Mail outs to
NME Subscribers

Complete
solution

L]

Flyer Handouts to NME
Sponsored Events
Eg. Club NME

Online Banner /
kyscraper Advertising

Text Messages to NME

Mobile Data|se

Online Ticket Sales
in Conjunction
with lastminute.com

E-Newsletter

MII Out Banner
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ldeas & Innovation

Silver, Gold and Platinum Festival Packages

FESTIVAL
PACKAGES

NME Live is offering tailored Festival
Packages to Festival Advertisers
during summer 2007.

On Page Advertising 4 Pages + 1 Page Free of Charge
Editorial Support 1/8 Page in 2007 Festival Guide
Online Ticket Sales  MNME & Last Min.

Online Support Aclvertisement On Festival Marketplace
Total Cost = £15,000
Add On Options

Banner on Gigs and Tickets Page of NME.com
L8

On Page Advertising 1 2 Pages + ' Page Free of Charge
Editorial Support Listing in 2007 Festival Guide
Online Ticket Sales  MNME & Last Min.

Total Cost = £5,000

Add On Options

Banner on Gigs and Tickets Page of NME.com
NME Reader Text Alert

MNME Reader E-Alert

Flyers Handout at NME events

t 1

. A - ~ -
itorial Support 1/8 Page in 2007 Festival Guide
Marketing Support NME Reader Text Alert

Online Ticket Sales NME & Last Min.

Online Support Banner in NME.com and Festival
Marketplace Advertisernent

Total Cost = £30,000

Add On Options




Does It work?

6t el

“In the last couple of years the Lowlands Festival has
enjoyed working with NME and has succeeded in building
up a substantial UK fan base, welcoming over 4000 UK
festival goers last year. We think this is specifically
thanks to our advertising in NME and in setting up
contests & editorial attention in the NME”

Irene Koot
Promoter
Lowlands Festival: The Netherlands

“It’s been our first year working with you but we’re happy
with the results of every promotion done in NME”

Ibai Villapun
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ldeas & Innovation

» Country Life Guide to SCHOOL LIFE

THE COUNTRY LIFE GUIDE TO GOOD SCHOOLS

Independent Schools w
I

= Capitalise on the growing
trend

School fees—wha

= Country Life audience
definite target market m i

I-lnvhlnll (and write) a school report
league table with a difference

* Trusted “opinion” of
Country Life team

= Distinctive editorial style

* Heritage & reader loyalty
of audience

= Add value to the brand
* PR potential

PLUS What ssospecal abe
School fees planning and h




ldeas & Innovation

» Developed regular revenue
stream into bi-annual
supplement

25 advertising pages

Free directory listing in
supplement

New directory set up online
Online & print packages
E-newsletter to 8000 subscribers
“zinio” edition

Competition for family holiday

Click here for your
FREE sample magazine




Does It work ?

“School Lifeis a
stimulating source of
iInformation for parents
Interested in the best of
Independent education”

Wellesley House School

> 20% retention into core
title

> PR

o] ST e, 5= O e

Evening Standard
17 April 2008

Schools guide =

- that reveals who

obd girt Sienna Miller o Harrow  thing 1 ovrn s s e heat
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ldeas & Innovation

» To build an online directory closely
Integrated with our core brands

Building on our existing relationships
= Moving into new territory

= Generating new revenue

= Targeted directory for key markets

[ PC | MEDIA



ldeas & Innovation

» Allthingshome
= 95,000 listings
= Data leased from

Thomson
= Up-selling of core
listings
* Enhancement packages |
» Dedicated directory team f;“;“im:mﬁ“:g %3:
& cross sells e e

= Promoted across homes
portfolio — both print &
online

[ PC | MEDIA



Does it work?

“All Things Home has generated a great deal of traffic to
my website month on month and | would have no hesitation

in using them again in the future”
Art by Heart

“We are delighted at the response to our entry in
‘allthingshome’. As a rapidly developing online business,
It Is essential for us to reach our customers with the
minimum of fuss. We also need an advertising space that is
responsive to our changing needs ~

www.allthingshome.co.uk does just this.”

Pretty Practicals
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»Magazines are in great shape!

» Magazines and online work brilliantly
together

» Classified continues to drive innovation

» Classified continues to build great
careers

[ PC | MEDIA



.
Thank you!
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