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LEGO toys bulld anything.
Especially pride.

Oh the fun of creating
something youre this proud of
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&6 Peopledon’trememberwhatyou said,
they remember howyou made them feel 4,

o Maya Angelou
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SKype keeps the world talking. Call, message and share
whatever you want for free.
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Qur benefits:

« 100 mare carbonated than any ether drink

» $oid worldwide in 3%cres, restaurants, and vending machines
* Just 140 Colories

* Oniy §2 66

The #1 soft drink in the world since 1886
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Emotional Targeting

Make it about Show it Test Concepts

thecustomer Don’tjustsayit notelements




Makingitaboutthe customer
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MaKing itabout thecustomer
\\
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£6 You’renot Luke Skywalker, you’re Yoda. yy

Nancy Duarte
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Tour Use cases “i“}‘."-“.'—’ %‘“

#1 Visual bookmarklng tool

Coect images, hinks, wdeos and texts YOu and onlihe Quetk and ¢asy with gragsdrop
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Easy To Use Infographlc Creator A\O
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MAKE IMPRESSIVE INFOGRAPHICS

Create deawtiful iInfographics in less than 10 minutes

35%

A IES
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Show It, Don't Tell It
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£ EHumans have an attention spanofunders seconds.,,

That’s 3 seconds shorter than a gold fish! Microsoft
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Get smart about online dating.

Lot Behavaral Matchmaking ™ sat you up

Dacovm &y yoursel ety Owee 57T milon 500 ate amarier win Jocek’ s uragie ecfroion,
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BACK UP E\/ERYTHING
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7 SCAN & BACKUP NOW ¥
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Your memories are precious
Store a copy of your files in a safe place

Q7%

NAIES

>



Testing Concepts Not Elements
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50 % visitors
see variation A

50 % visitors
ste variation B

Variation A

Variation B

y 23%

conversion

» 11%

conversion
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ARE YOU THE NEXT WINNER"
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Emotional Targeting Framework




Current
Feeling

Emotional Targeting Framework

Emotion | Setting

Visual
(things,
activities)

Convessioner

i



ALRIGHT... CALL HER



Personalized Birthday
Cards in Minutes
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Emotional Triggers:

Confidence Superiority Inspiration




Create Free Invitations
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How it works
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About the Customer

Showing it

K « «

Testing Concepts

Create Froe Invitations

‘.‘

Conversioner

R i



42% Increase in Revenues




Case Study 2




Browse the
world's finest
works of art

Van Gogh and more.
Chick below to explore
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Emotional Triggers:

Excitement Energetic Anticipation




Find t'hc decal that's right for your wall

Sasrch magem
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About the Customer e e

v
:,\7 Showing it
v

Testing Concepts
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550%Increase in Revenues
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t€Marketingisn’tabattle of products it’s
a battle of perceptions. 77

Jack Trout
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Contact me:
@conversioner__

l\./l talia@conversioner.com

Ilij conversioner.com/blog




