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Worth Attending! 

When:  Aug. 21-22 

Where:  Sheraton O’Hare 

Agenda:  www.localmedia.org 
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Today’s Agenda 

 Base Trends  

 The Role of Co-Op 

 Digital Media Trends 

 Benchmarking Guidance 

 Recommendations 
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Source: NADA, Borrell  

New Vehicle Sales, 2001-2018 
(in Millions) 
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Source: NADA, NIADA, Borrell; 2012  

Consolidation of Dealerships Continues 
% Decline in Number of Franchised Dealers 
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Source: NADA, NIADA, Borrell; 2013  

Number of Used-Car Dealers Also Falling 

(In Thousands) 
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Source: Scarborough, 2003-2013; NADA, Borrell.  

The Narrowing Gap: Goodbye Dreamers 

(In Millions) 
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Source: Scarborough Research, NADA, Borrell 

New Shape Of Car-Buying 
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Source: Scarborough Research, NADA, Borrell 

The Digital Mindset 
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Source: Scarborough Research, NADA, Borrell 

The New Shape of Car-Buying 
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Source: © Borrell Associates, Inc.  2013 

Total Auto Ad Spending, 2009-2013 
(All Estimates and Projections in $ Millions) 



11 

Source: © Borrell Associates, Inc.  2013 

Who’s Down in 2013 
(All Estimates and Projections in $ Millions) 
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Source: © Borrell Associates, Inc.  2013 

The Big Winners in 2013 
(All Estimates and Projections in $ Millions) 
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Agenda 

 Base Trends  
 The Role of Co-Op 
 Digital Media Trends 
 Benchmarking Guidance 
 Recommendations 
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Source: Local Search Association, 2012; Borrell Associates Inc., 2013.  

How Auto Co-op Works 
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Source: © Borrell Associates, Inc.  2013 

Spending By Dealers, Adding Co-Op  
(Estimates and Projections in $ Millions) 
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Agenda 

 Base Trends  
 The Role of Co-Op 
 Digital Media Trends 
 Benchmarking Guidance 
 Recommendations 
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Source: © Borrell Associates, Inc.  2013 

2013 Auto Industry Digital Ad Spending 
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Source: © Borrell Associates, Inc.  2013 

2013 Auto Industry Digital Ad Spending 

By Format 
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Source: © Borrell Associates, Inc.  2013 

Franchised Auto Dealer Online Spending 
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Source: © Borrell Associates, Inc.  2013 

Independent Dealer Online Spending 
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Source: © Borrell Associates, Inc.  2013 

Dealer Association Online Spending 
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Agenda 

 Base Trends  
 The Role of Co-Op 
 Digital Media Trends 
 Benchmarking Guidance 
 Recommendations 
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Local Media’s Auto Online $ Growth 

Source: Borrell Associates Revenue Database 

472 Newspaper, TV, Cable & Radio Sites 

12.5% 

2013 Budgets 
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Avg. Auto Online Revenue Per Site 

Source: Borrell Associates Revenue Database 

472 Newspaper, TV, Cable & Radio Sites 
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More Guidance on Auto Revenue . . . 

Source: Borrell Associates Revenue Database 

For Newspapers: 
 Avg. online auto revenue per unit of print circ:    $9.56 
  (Smaller papers get $1 to $4; large get $15 to $25) 

 Avg. % of total online revenue from automotive:  13.8% 

For Radio Stations: 
 Avg. online auto revenue per cluster:    $23,536 
 Avg. % of total online revenue from automotive:  5.2% 

For TV Stations: 
 Avg. online auto revenue per station:    $429,419 
 Avg. % of total online revenue from automotive:  27.0% 
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More Guidance on Auto Revenue . . . 

Source: Borrell Associates Revenue Database 

For Autotrader.com: 

 Avg. online auto revenue per local site:    $4.3 million 
 Avg. % of total online revenue from automotive:  99% 

For Cable Companies: 
 Avg. online auto revenue per station:    $173,320 
 Avg. % of total online revenue from automotive:  23.0% 
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Agenda 

 Base Trends  
 The Role of Co-Op 
 Digital Media Trends 
 Benchmarking Guidance 
 Recommendations 
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Recommendations 

 Educate auto dealers 
 Get past R.O.S. banners 
 Build a bulls-eye 
 Get creative 
 Study competitors’ vulnerabilities 
 Challenge internal thinking 
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Thank You! 

Need help with benchmarking? 

 

Want to know what car dealers spend in your market? 

 

Contact: 

 jbrown@borrellassociates.com or 757-941-4293 

mailto:jbrown@borrellassociates.com

