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@) New Vehicle Sales, 2001-2018
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Consolidation of Dealerships Continues

BORRELL

% Decline in Number of Franchised Dealers
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Number of Used-Car Dealers Also Falling

BORRELL

Estimates include franchised dealers that sell used vehicles.
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The Narrowing Gap: Goodbye Dreamers
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(In Millions)
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New Shape Of Car-Buying
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. The Digital Mindset
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The New Shape of Car-Buying
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BORRELL

09-"10 011 11-"12
Media Choice % CHG % CHG % CHG
1.0 0.1

(All Estimates and Projections in S Millions)

Total Auto Ad Spending, 2009-2013

BroadcastTV ;| $5,250.38: $5,691.70 $5,750.21 $5,756.26 $4,792.22 ; (16.7)
Cable : $1,609.30: $1,71207 6.4 $1,998.30 . 16.7 $2,003.63: 0.3 $2,23063 . 11.3
Cinema $80.58 $104.40: 296 514997 : 436 $216.40 : 44.3 $316.05 : 46.0
Direct Mail | $2,382.48: $2,184.67  (8.3) $2,108.19: (3.5) $2,40839 ;. 14.2 $2,959.52 0 22.9
Directories 5448.06 $22498 | (49.8) 5163.76 | (27.2) $129.65 | (20.8) $113.27 : (12.6)
Newspapers | $5,060.71 §5,052.50 (0.2) $5,23043: 3.5 $5,12098 : (2.1) $3,62091 i (29.3)
Online | $5,818.05 $6,469.21: 11.2 $8,32340 28.7 512,069.74 450 | 51432930 187
Other Print |  $3,149.57 | $2,217.87 | (29.6) | $2,200.08 : (0.8) $2,407.51: 94 $2,58568: 7.4
Outdoor 5465.96 $515.68 . 10.7 5546.27 ¢ 5.9 $526.43 | (3.6) §529.13 ! 0.5
Radio | $1,726.04: 51,137.25 (34.1) | 51,184.24: 4.1 $1,093.34: (7.7) $919.79 : (15.9)
Telemarketing 5426.22 $469.26 . 10.1 5487.30: 3.8 $47411 ¢ (2.7) $461.28 | (2.7)
U.S.Totals' | $26,417.35 | $25,779.61  (24) | $28,142.16 9.2 | $32,20645 144 | $32,857.77 2.0

Notes: 1. Includes spending by dealers, associations, manufacturers, and private parties.

2. Includes spending by franchised and independent dealars.

Source: © Borrell Associates, Inc. 2013



BORRELL

Who's Down in 2013

(All Estimates and Projections in S Millions)

Media Choice 'B'ul‘-:H'G

Broadcast TV | $§5,250.38 . $5,691.70 55,750.21 1.0 $5,756.26 1 0.1 $4,792.23 : (16.7)
Cable | $1,609.30: $1,712.07 6.4 $1,99830: 16.7 $2,00363: 0.3 $2,23063]: 11.3
Cinema $80.58 $104.40: 296 514997 : 43.6 $216.40 : 44.3 $316.09 : 46.0
Direct Mail | $2,382.48: $2,18467  (8.3) $2,108.19: (3.5) $240839  14.2 $2,9595]: 22.9
Directories 5448.06 $224.98 | (49.8) 5163.76 | (27.2) $129.65 ;| (20.8) $113.23: (12.6)
ewspapers | $5,060.71: 5505250 (0.2) $5,23043: 3.5 $5,12098 ;: (2.1) $3,620971: (29.3)
Online | $5818.05: $6,469.21  11.2 $8,32340: 28.7 | 512,069.74: 45.0 | $14329.3(Q: 18.7

Other Print | $3,149.57 . $2,217.87 ' (29.56) $2,200.08 : (0.8) $2,407.51 9.4 $2,585.68 74

Outdoor 5465.96 $515.68 0 10.7 5546.27 . 5.9 $526.43 | (3.6) $529.13 0.5
$1,726.04 :  $1,137.25 | (34.1) $1,184.24 1 4.1 $1,093.34; (7.7) $919.79 : (15.9)

5426.22 $469.26 | 10.1 548730 3.8 47411 (2.7) S461.24 : (2.7)

U.S.Totals' | $26,417.35 | $25,779.61  (2.4) | 528,14216: 9.2 | 532,20645 144 532,35?.?1. 2.0

Notes: 1. Includes spending by dealers, associations, manufacturers, and private parties.
2. Includes spending by franchised and independent dealars.

Source: © Borrell Associates, Inc. 2013



The Big Winners in 2013

BORRELL

09-"10 011 11-"12
Media Choice % CHG % CHG % CHG
1.0 0.1

(All Estimates and Projections in S Millions)

BroadcastTV ;| $5,250.38: $5,691.70 $5,750.21 $5,756.26 $4,792.21: (16.7)
Cable : $1,609.30: $1,71207 6.4 $1,998.30 . 16.7 $2,003.63: 0.3 $2,23063 11.3
g Cinema $80.58 $104.40: 296 514997 : 436 $216.40 : 44.3 $316.09: 46.0
irect Mail | $2,382.48 $2,184.67 | (8.3) $2,108.19: (3.5) $2,40839 ;. 14.2 $2,959.5] 229
Directories 5448.06 $22498 | (49.8) 5163.76 | (27.2) $129.65 | (20.8) 5113.2%: (12.6)
Newspapers | $5,060.71 $5,052.50 (0.2) $5,23043: 3.5 $5,12098 : (2.1) $3,62091: (29.3)
Online | $5,818.05 $6,469.21: 11.2 $8,32340 28.7 512,069.74 450 | 5143293 18.7
Other Print |  $3,149.57 | $2,217.87 | (29.6) | $2,200.08 : (0.8) $2,407.51: 94 $2,585694: 7.4
Outdoor 5465.96 $515.68 . 10.7 5546.27 ¢ 5.9 $526.43 | (3.6) $529.13 0.5
Radio | $1,726.04: 51,137.25 (34.1) | 51,184.24: 4.1 $1,093.34: (7.7) $919.79: (15.9)
Telemarketing 5426.22 $469.26 . 10.1 5487.30: 3.8 $47411 ¢ (2.7) 5461.24 | (2.7)
U.S.Totals' | $26,417.35 ' 52577961 (24)  $28,14216 9.2  $32,20645 144 @ $32,857.7] 2.0

Notes: 1. Includes spending by dealers, associations, manufacturers, and private parties.

2. Includes spending by franchised and independent dealars.

Source: © Borrell Associates, Inc. 2013
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How Auto Co-op Works

BORRELL

Dealer places ad

o
Media provides
proof ad was run

At the same time, dealer applies
to factory for co-op credit

’77 The amount of the

> .; co-op request is kept
ina Sp@(lal account

« Co-op account is closed
- Amont is credited
toward future purchases Factory issues co-op credit

Source: Local Search Association, 2012; Borrell Associates Inc., 2013.



. Spending By Dealers, Adding Co-Op

BORRELL
(Estimates and Projections in S Millions)

Franchised

Franchised Dealers Dealers
Media Choice New Used Total

Newspapers | §1,244.57 5982.45 $2,227.02 $764.46 5299149 | 21.0% | 5901.24 $3,892.73 *
Other Print . $680.15 $212.54 $892.69 $379.75 $1,27244  8.9% | $264.50 $1,536.94
Directories $28.86 52.96 531.82 $67.03 $98.84 0.7% 52458 $123.43

Broadcast TV | $870.12 $88.03 $958.15 $20.38 $978.53 6.9% | $645.77 $1,624.31 *
Cable ! $390.04 553.37 544340 §20.31 $463.71 3.3% 5257.87 $721.58
Radio | $333.16 $42.72 $375.88 §11.38 $387.26 2.7% | $195.67 $582.92
Outdoor | $154.06 54.75 S$158.80 $2.91 $161.71 1.1% $98.50 $260.21
Cinema : 5111.88 $111.88 $111.88 0.8% $36.30 $148.18
Direct Mail | $510.52 523.56 5534.08 $5.07 $539.15 3.8% 524581 $784.96
Online/Digital | $3,689.34 | $1,900.93 : $5,590.27 $1,286.15 $6,876.42 | 48.4% | $3,11756] $9,993.98 *
Telemarketing  5141.77 $142.60 528436 $54.91 $339.27 2.4% $339.27
"13 US.Totals: | 58,154.46 @ $3,453.90 : 511,60836 @ 5261235 | 51422071 @ 100% S$5,787.80 . 520,008.50
Share: 57.3% 24.3% 81.6% 18.4% 100% MNOTE: Refers to new
Vehicles Sold: 15,588,180 18,309,710 33,897,890 12,057,300 45,955,190 vehicles 15,588,180
Average Ad 55: $523 5189 $342 $217 $309 only 5894

Source: © Borrell Associates, Inc. 2013
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2013 Auto Industry Digital Ad Spending

BORRELL
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Manufacturers U ?ﬂf"ﬂ
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. 9.0%

Private Party
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Source: © Borrell Associates, Inc. 2013



2013 Auto Industry Digital Ad Spending

BORRELL

By Format

Display - ROS 16.3%
Display - Targeted 24.1%
Email

Paid Search

Online Video 24.8%

Online Audio
)13

Source: © Borrell Associates, Inc. 2013



. Franchised Auto Dealer Online Spending

BORRELL

(All Estimates, Projections, and Forecasts in 5 Millions)
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2011 2012 | 2013(P) | 2014(F) | 2015(F) 2016(F) 2017(F)  2018(F)
Display-ROS| $14733 | §1473.8 | $1,3555 | §1,0763 | 5907.8 | S6184 | $3976 | $2185
B Display -Targeted | $575.8 | $1,192.4 | $2,140.5 | $3,2597 | $3.969.0 | $4,9703 | $65157 | $9,1065
Email| $1,038.6 | $1,2956 | $1,303.2 | $13797 | $1.2852 | $1,0036 | $9457 | §775.9
PaidSearch| $1,426.6 | $1,687.1 | $17083 | $16460 | $14416 | $1,1364 | $9122 | $6815
OnlineVideo|  $690.0 | §1,1448 | $2,0352 | $2,783.0 | $3316.0 | $4,267.5 | $6,0189 | $9,1249
Online Audio| ~ $57.6 $61.0 §75.1 $87.7 1045 | $127.2 | $1537 | 51882

t

FHH§

Source: © Borrell Associates, Inc. 2013



. Independent Dealer Online Spending

BORRELL

(All Estimates, Projections, and Forecasts in 5 Millions)
700
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2011 2012 2013(F) 2014(F) 2015(F) 2016(F) 2017(F) 2018(F)
== Display-ROS| $B22 | $1M13 | $2188 | 41755 | $130.0 | $1054 | 6774 | $39.50
=B Display -Targeted | $123.3 | $1709 | $3108 | 44310 | $5248 | 5782 | $597.42 | $626.72
== Email | $1823 | $1857 | 2023 | 41824 | $160.9 | §1713 | $140.62 | S10864
=B~ PaidSearch| $2604 | $M18 | $2480 | $2176 | $1906 | §1753 | $133.08 | $94.06
=0=  OniineVideo | $120.1 | $1641 | $2055 | 43679 | 44384 | 64587 | $495.81 | $498.04
=0~ (nlineAudio | $7.9 $8.7 09 | $16 | $138 | $185 | $BOT | $29.33

Source: © Borrell Associates, Inc. 2013



. Dealer Association Online Spending

BORRELL

(All Estimates, Projections, and Forecasts in 5 Millions)
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130
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$41.13

Email

$9.70
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$13.87

51286

$12.81

510.67

58.19

56.18

Paid Search

51480

SR

52631
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517.03

$13.31

(Online Video

$1.14

514,68

52025
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$28.05
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Online Audio

$1.02

51.09

51.41

52.09

54.03

55.19

54.04

4.1

Source: © Borrell Associates, Inc
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Local Media’s Auto Online $ Growth

BORRELL

57.99% 472 Newspaper, TV, Cable & Radio Sites
= 2013 Budgets

9.5%

-5.2% 0%

Source: Borrell Associates Revenue Database



. Avg. Auto Online Revenue Per Site

BORRELL
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$852,555
5804,645

5778,625

§571,977

$509,748 S93B364 557 890

5422,893

Source: Borrell Associates Revenue Database



@ More Guidance on Auto Revenue...

BORRELL

For Newspapers:

Avg. online auto revenue per unit of print circ: $9.56
(Smaller papers get 51 to S4; large get 515 to 525)

Avg. % of total online revenue from automotive: 13.8%

For Radio Stations:
Avg. online auto revenue per cluster: $23,536

Avg. % of total online revenue from automotive: 5.2%

For TV Stations:

Avg. online auto revenue per station: $429,419

Avg. % of total online revenue from automotive: 27.0%

Source: Borrell Associates Revenue Database



@ More Guidance on Auto Revenue...

BORRELL

For Cable Companies:
Avg. online auto revenue per station: $173,320

Avg. % of total online revenue from automotive: 23.0%

For Autotrader.com:
Avg. online auto revenue per local site: $4.3 mi"ion

Avg. % of total online revenue from automotive: 99%

Source: Borrell Associates Revenue Database
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Recommendations

RRRRRRR

» Educate auto dealers

» Get past R.0.S. banners

» Build a bulls-eye

» Get creative

» Study competitors’ vulnerabilities
» Challenge internal thinking




Thank You!

Need help with benchmarking?
Want to know what car dealers spend in your market?

Contact:

jbrown@borrellassociates.com or 757-941-4293



mailto:jbrown@borrellassociates.com

