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THG PLATFORM 
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OUR PLATFORM CLIENTS 
THG PLATFORM 
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E-COMMERCE 
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REWARDS 
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MARKETPLACES 
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FOCUS ON TALENT 

THG PLATFORM 

26 
Average Employee Age 

70+ 
Oxford, Cambridge and Imperial Graduates 

Senior hires from  

Google & Amazon 
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GLOBAL TERRITORIES 
THG PLATFORM 

  

Territories served by  
The Hut Group Platform 
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199 
Countries 

15M 
Customers 

Customer Stats in 2014 

+44% 
Year on Year New 

Customer Growth 
330M 
Online Visitors 

8M 
Orders 

CUSTOMER SCIENCE 
THG PLATFORM 

E-COMMERCE REWARDS MARKETPLACES 

 

SHARED TECHNOLOGY PLATFORM 
 

£244M 
Sales 

+40% 
Mobile Traffic 

 

SINGLE DATA VIEW OF CUSTOMERS 
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CHALLENGES 
THG PLATFORM 

GOING GLOBAL FAST 
• Languages 

• Cultural nuances – UX differences 

• Payments & Currencies 

• Online Marketing Differences 
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CHALLENGES 
THG PLATFORM 

INNOVATION/TECH LANDSCAPE 
• Rules for best practice change quickly 

• Innovation unlocks new features but also new 

constraints 
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GOAL 
THG PLATFORM 

BIG DATA TO ACTIONABLE INSIGHT 

 
• Need 2 ingredients: 

• Repetitive data (to get statistical significance) 

• Rich data (need lots of attributes to find connections) 

 

• THG-P data platform aims: 

• By unifying our customer view, we can collect many attributes about each customer 

(richer than any individual e-commerce, reward or marketplace owner) 

• By focusing on large, high-traffic clients, we can capture enough activity to draw 

actionable insights quickly 

Visited 23 days ago 
Spend £15.99 

Joined 14 days ago 
Looking for 2nd hand BMW 
Location: London 
Age: 29 
 

Customer profile: ABC1 
RFM Score: 13 (out of 15) 
Recommend: Impact Whey Protein 
With 15% intro discount 
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OUR PLATFORM CLIENTS 
THG PLATFORM 

13 

 

WE WANT TO UNDERSTAND 

CUSTOMER BEHAVIOUR ACROSS 

THEIR INTERACTIONS OVER 100’S OF 

WEBSITES EACH MONTH 
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GET IN TOUCH 

Wing Yung Chan  
MD of Data Science 

Wing@thehutgroup.com 

Darren Rajanah 
Chief Commercial Officer 

Darren.Rajanah@thehutgroup.com 


