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Who are you?

Ferdinand Vogler

Product Manager for [ Ricardo.ch
SMG Swiss Marketplace Group

ferdinandvogler.com

Mail: fv@ferdinandvogler.com
LinkedIn: Ferdinand Vogler
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After thousands of years of compoundlng
scientific discovery and tec ical progress,
we have figured ou ind and add
some impurities. .




We then ar

extraordinarily t Ps, run
energy through it, and end up with systems capabl?f
creating increasingly capable artificial intelligence.

ia.samaltman.com
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This is how we use it.

> generate a photo of a fun
conference in berlin about digital
marketplaces, where there is a
presentation about AI happening.




CONFERENCE
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Q)‘mg second- hand can be hard.
Mostly because we're lazy.







Automated translations

Generate product information

Create photos and videos

Product recommen@étio

Customer Support

Personalizati®r

25.00%

50.00%

ZHAW online retailer survey 2024

How Al is currently used

75.00%


https://digitalcollection.zhaw.ch/items/6627bb2f-bac7-41b9-b6df-ecc7cffb83b7

ZHAW online retailer survey 2024

Customer Support

Product Recommendations 19%

Create photos and videos

Targeted marketing

Personalization

How Al will be used

Generate product informatiotv %

0.00% 25.00% 50.00% 75.00%


https://digitalcollection.zhaw.ch/items/6627bb2f-bac7-41b9-b6df-ecc7cffb83b7

Customer Support

Product Recommendations 19%

Create photos and videos 19%

Targeted marketing

Personalization



https://digitalcollection.zhaw.ch/items/6627bb2f-bac7-41b9-b6df-ecc7cffb83b7

“For companies a lack of
know-how and specialist
knowledge makes it difficult
to identify suitable use
cases that have a tangible
business impact.”







Internal hackathon in November 2023

Tntroducing ‘Ricardo Lens”




o
]
o
i
Q.
(4+]
Q.
4]
o
7y
(]


https://docs.google.com/file/d/1c4wZ1gCQXqdXJwsMEIZ5k_P9ybarH__Z/preview

* Upload a screenshot



https://docs.google.com/file/d/1OJyBHME9-gKCgz7R4E1jrPHly4EFwE2D/preview



https://meet.google.com/mxo-zvvx-wsa

Challenges

“Aha” moment
Get people to try it

Data Quality

Second hand is rarely structured or consistent

Loop of stupidity
Avoid becoming “stupid” by using generated data for further
training of LLMs

Bias in algorithms

Favoring certain users or products

Privacy

How is my data used?
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Ferdinand Vogler

Product Manager for ® Ricardo.ch
SMG Swiss Marketplace Group

ferdinandvogler.com

Email: fv@ferdinandvogler.com
LinkedIn: Ferdinand Vogler
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