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Agenda 

Be Engaged 
Socializing the Classifieds market with Google+ 

Be Mobilized 
How a little device can generate you big revenue 

Be Found 
Making the most of a quickly evolving platform 

Agenda 



Be Found 



 

1996 -16 million people online 

It wasn’t always like this 



 

In 2011, there are more than  

2 billion internet users 



Google handles more than 

30,000 searches per second 

More than 1 billion users  
search on Google every week 

Source: Google Internal Data 



7 

79% of Europeans plan to purchase a  

product or service online in the next 6 months 

…that’s more than  

579 million people 

Source: Nielsen, ‘UK Online Shopping Trends’ June 2010  



Source: eMarketer  Worldwide Ad Spending Report, Aug 2011 

£1 in every £4 spent online 
Online is driving worldwide ad spending 

Worldwide Ad Spend 



Source:  Enders Analysis estimates based on AA/WARC and IAB/PwC data 

UK Classified Advertising Expenditure by Media (£m) 

Classifieds advertising spend is moving online 



Classifieds queries on Google  

 38%   YoY 

Advertising dollars are following the users 

Source:  Google Internal Data 



Automotive Directories Entertainment 
& Events Jobs 

Real Estate 

YoY Query Growth 

How are key Classifieds areas performing? 

29% 

16% 

27% 

23% 24% 



2007... 2011: More Visual, More Personalized,  More Local 



New ad formats to reach new customers 

32% of queries with ads have  

at least 1 new ad format 



 

 

YouTube and Google Sites DoubleClick Ad Exchange Partner Sites 

Sites Games Social Media Video Feeds Mobile 

Reach 80% of Internet Users 



Watch This Space 

 10% 

 50% 

 70% 

 99% 

…are spending  
on the Google  
Display Network? 

How many of Google’s Top 1000 clients 
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…are spending  
on the Google  
Display Network? 

How many of Google’s Top 1000 clients 



Watch This Space 



136% more likely to search the brand’s keywords 

140% more likely to click on an organic link 

86% more likely to click on a sponsored text ad 

Source: comScore online panel; Overall pool of studies: 67 studies  

After being exposed to a display ad, consumers are: 

Yell.com 

Display supercharges your Search campaigns 



“I keep saying the sexy job in the  next ten years will be statisticians. 

People think I'm joking, but who would've guessed that computer 

engineers would've been the sexy job of the 1990s?”  
                                                                                – Hal Varian, Chief Economist, Google 

Data is king 



“How can we improve 
user interaction for our 
sites and apps?” 

“Are our online 
campaigns providing 
a good ROI?” 

“What content are users 
engaged with?” 

Google 
Analytics 

Google Analytics -  Find the answers you need 



Multichannel Funnels 



Be Mobilized 



How far have we come? 

1 Billion 
Mobile internet users globally 

Source:  



24 

10x 

or... 

Faster Technology 



20% 
of UK and US internet 

users are already 

mobile only 

Source: GoMo News December 2010  http://goo.gl/e5nm5  



4 Ferraris 
are sold on  

eBay’s Mobile app 

every month 

Source: Ad Mob presentation, Mobile Insider conference Feb 3rd 2011 



Classifieds queries on Mobile devices have  

risen by 154% in the last 12 months 

Source:  Google Internal Data 



Classifieds Query Index 

Mobile now accounts for 17% of all Classifieds queries  

-Mobile 
-Desktop 

In 2010, this figure was just 9% 

Source:  Google Internal Data 



1 in 3 
mobile search queries 

have local intent 

After looking up  
a local business on  
their smart phone,  

61%  

of users called  
the business 

 



More Control Relevant Messaging Better Targeting 

   Separating out mobile campaigns from desktop drives  

significant performance gains  
due to better control of bids, budgets, keywords and landing pages  

 

Conversions Click Through Rate 

+43% +80% 

Cost Per Acquisition 

-15% 

Source: Google internal data, Google Search only 

Mobile-only campaigns are the key 



Display Ads m.youtube.com Video Display Ads Search Ads 

Familiar and New Ad Formats 

Expandable Image Ad Expandable Video Ad Location Extensions 



Which site would you rather use? 



Be Engaged 





Google+ Search 

Circles Hangouts 

Instant Upload Google+ Search 

Key Google+ Features 



source: The Nielsen Company, “Trends in Advertising Spend and Effectiveness, “ June 10, 2011 

13% 

15% 

16% 

19% 

21% 

35% 

40% 

49% 

76% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 

mobile ads 

social network ads 

online banner ads 

online video ads 

search ads 

brand websites 

opt-in emails 

online consumer opinions 

personal 
recommendations 

types of ads/recommendations trusted by US consumers  
Q1 2011 

Personal recommendations are trusted 



user clicks +1 button on 
an ad or organic listing 

Google+ friends 
and contacts of 
user now more 
likely to see 
endorsed ads 
 
User’s friends and 
contacts see user’s 
endorsement 
alongside ad 

+1 endorsements appear to all 
users 

Introducing the +1 button 

• Gmail & Google Talk chat lists 
• members of Google Contacts groups 
• followed contacts in Google Reader and Google Buzz 
• all Google+ contacts 



Your Social Brand Endorsement Platform 

sites 

display 

video mobile 

search 



Google+ Pages  



Agenda Key Takeaways 

Classifieds advertising is moving online – make sure you’re not 
left behind 

New ad formats can help you find new customers 

Display will be vital to strengthening your brand 

Mobile. Small screen, big opportunity. 

Enhance engagement with your target audience using Google+ 



Thank you! 


