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FIRST AND FOREMOST 

THERE ARE NO  

SHORTCUTS 

INSTANT WINS 

GUARANTEES 

1 SIZE FITS ALL 

IN SEO 

THERE IS ONLY HARD WORK 
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The SEO Pyramid 
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SITE HEALTH 
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#1 – SETUP WEBMASTER TOOLS ACCOUNTS 
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#2 – TRACK INDEXATION 



ICMA Istanbul 2012 

#3 – MONITOR CRAWL RATE 
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#4 – MONITOR ERRORS 
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#4 – FIX ERRORS 

404 Error – Page not found 

301 – Content moved permanently 

302 – Found, Content moved temporarily 

 

Correct internal links that are pointing to 404 pages 

302 redirects are bad – Change all 302 redirects to 301 
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TOOLS! 

http://www.tomanthony.co.uk/tools/bulk-http-header-compare/ 
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#5 – MONITOR DUPLICATION 
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#6 – PAGE SPEED 
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TOOLS! 
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#7 – CHECK CACHED VERSION 
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#8 – DON’T BLOCK THE BOT 
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OPTIMIZING YOUR CONTENT 
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#9 – KEYWORD MAP 
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#10 – TITLE TAG 
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#11 – MAINTAIN KEYWORD FOCUS 
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#12 – META DESCRIPTION 
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#13 – KEYWORD USE IN IMAGE ALTERNATE TEXT 
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THAT WHICH IS MEASURED 

CAN BE IMPORVED 
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#14 – TRACK RANKINGS 
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TOOLS! 
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#15 – TRACK REACH 
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#15 – TRACK REACH 
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TOOLS! 
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#16 – TRACK VISIBILITY 



ICMA Istanbul 2012 

#17 – IDENTIFY LEAKS 



ICMA Istanbul 2012 

#18 – LOOK INTO THE SEEDS OF TIME… 

Traffic data from 

Google Keyword Tool 

New visitors percentage 

determined by analyzing 

Google Webmaster 

Tools & Analytics 

information 

17% of visitors who 

answered Foresee 

surveyed as “in the 

market” 

53% of Incremental 

Shoppers actually 

purchased 

72% of Incremental 

Purchasers purchased 

this brand 
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#18 – ANALYZE VALUE 

Keyword 
Total Search  

Volume 
Estimated Traffic 

(Rank 1-4) 
Current 
Ranking 

Estimated  
Value 

2240000 313600 20  $    1,313,152.42  

450000 63000 17  $        263,802.94  

450000 63000 17  $        263,802.94  

246000 34440 15  $        144,212.27  

1400 200 9  $                837.47  

3350000 469000 36  $    1,963,866.34  

3350000 469000 29  $    1,963,866.34  

550000 77000 32  $        322,425.82  

550000 77000 30  $        322,425.82  

2240000 313600 29  $    1,313,152.42  

450000 63000 97  $        263,802.94  

2900 406 93  $            1,700.06  

5900 830 112  $            3,475.50  

49500 6930 83  $          29,018.32  

5400 756 77  $            3,165.64  

TOTAL  $ 8,172,707.24  
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GENERAL SEO 
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#19 – UNIFY DOMAINS 

VS. 
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#20 – CONSOLIDATE LINKING 
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#20 – CONSOLIDATE LINKING 
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#21 – GET INDEXED FASTER 
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#22 – REDUCE DUPLICATION 
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#23 – EMPLOY ABSOLUTE URL 

Absolute: <a href=“http://www.junkmail.co.za/motoring”> anchor </a> 

 

Relative: <a href=“../motoring”> anchor </a>   
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#24 – UNDERSTAND YOUR USERS 
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#25 – KEYWORD USE IN INTERNAL LINKING 
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#26 – DIRECT REQUEST LINK BUILDING 
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#27 – XML SITEMAPS 

 

✓ TRADITIONAL SITEMAPS 

 

✓ IMAGE SITEMAPS 

 

✓ VIDEO SITEMAPS 
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http:/googleblog.blogspot.com/2010/06/our-new-search-index-caffeine.html More on good URL structures here: http://www.seomoz.org/blog/11-best-practices-for-

urls  

GOOD 

BAD 

www.adioso.com/seattle/british-airways-flights 

www.adioso.com/cat61/british 

www.adioso.com/cat61/174 

www.adioso.com/f?ID=174 

www.adioso.com/f?cat=61&?ID=174 

cdn6.fly.adioso.com/f?cat=61&?ID=174&CustID=5afsdf21 
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BETTER ARCHITECTURE 
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Semantically Logical Structure 
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Minimize Click Depth 
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Validate Architecture w/ Non-SEO 
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USABLE NAVIGATION 
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Obvious Navigation Elements 
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Naming Conventions That Make Sense 
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SINGLE VS MULTIPLE DOMAINS 
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Hosting on Multiple IPs 

• Have you got multiple 

domains?  

Get multiple IPs 

• It’s a legitimate strategy 
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Diverse Registration 

• Why you can’t use proxy 

• Location, location, location 

• Derwood Hunsdale 

• Contact information 



ICMA Istanbul 2012 

Content Delivery Network 

• Using a CDN will speed up your 

site 

• CDNs can deliver anything 

• What do I call my CDN? 

• Get Indexed 
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That’s All Folks! 
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