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Can contracts (TOU) change the 
answer?

• Clicking “continue” confirms that 
--------- is the exclusive licensee of this 
content, with exclusive right to 
enforce copyrights against anyone 
copying, republishing, distributing or 
preparing derivative works without its 
consent  EFF: “Terrible Precedent”
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• Thwart new entrants that offer cross publisher 
features such as unified messaging, payments, 
reviews, calendaring, etc...
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establishing leadership in the curation of 
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