Building Irresistible match  -making products that
create happy moments every day.

How Schibsted Marketplaces bring buyer & seller together.

Mirjam Techt
VP of Product & UX Mature Marketplaces
Schibsted Media Group SCHIBSTED
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Schibsted Marketplaces by the numbers

® 3,000+ employees
® 22 countries

® 38 products

® 1.2bn people

® 30m+ daily users
® €903m revenue

® €£263m EBITDA
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A global family of local brands




We help landing dream jobs...
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...finding new homes...
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... and new owners for cars!
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Why we are here

Susana, EFM.H.
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The ¥ of our business is matchmaking between

buyers and sellers
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Voice
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VOICE RECOGNITION
ACCURACY
%
55%
~

2011->
Launch of VOICE
assistants

-\

o

Apple Siri

Source: NPR and Edison Research

92%
®

2015->
Launch of Voice-
enabled speakers

94%

2016
135 Alexa
skills

9 5 % PASSES
THRESHOLD FOR

HUMAN ACCURACY

Q12018

30 000 Alexa
skills

40 million
Americans own a
smart speaker (~16%
of population)
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Alexa, ask Willhaben to keep me
updated on 3 room apartments for rent in
the 3rd district in Vienna.

Sure Mirjam! Are you interested in a
particular size or price range?

Yes! Above 70 square meters

Cool! I'll keep you updated




Augmented Reality
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AUGMENTED
REALITY

Real world with digital information
overlay

Real world remains central to the

experience, enhanced by virtual
details

Degree of

Immersion

Merged REALITY

Real and the virtual world
intertwined

- --
DN AR
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r

Interaction with and manipulation
of both the physical and virtual
environment

Virtual REALITY

Completely digital environment

/-

Fully enclosed, synthetic
experience with no sense of the
real world

VIRTUAL
WORLD




Finn Use Case

Fin lenestol fra lkea
Pent brukt gra lenestol selges grunnet M

flytting
SE DEN PA
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Willhaben Similarity Search

10:20

Bildsuche

% 100 % ()

{ategorie | Filter 1

optisch dhnliche Anzeigen
[

Mid Century - 50er Jahre Kommode /
Sideboard

€ 1 50 Sideboard in -‘ Kommode

kirsch furniert

91170 € 80 ¢8010

The power of dedicated teams who obsess about
creating fantastic experiences.

Available in the following 4 categories
(apps/mweb):

Fashion (since Nov 2016)

Kids’ fashion (since Sep 2017)

Household & Furniture (since 7th of Feb 2018)
Antiques (since 7th of Feb 2018)

.
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Willhaben Similarity Search- Insights

Visits Visits
WITHOUT WITH

Simil. Search Simil. Search

PIs / visit Of5 188 «is

Average duration / visit (in min) 2 3 38
x 1,65

Unique ad views / visit 5 ,4 2 O x 3,70

Response in total / visit 0,15 (),48 X 3,20

Wunderschoéner b

Passanid zuviclh Mid Century - 50er Jahre Kommode /

of all visits in the respective categories contain at
least 1 similarity search per visit

of all ad-detail views, the users click the J_
similarity search (CTR)
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So WHY are we doing this again?
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The ¥ of our business iIs matchmaking
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With the 2" hand effect, OUR EIGHT PARTICIPATING MARKETPLACES
we want to have a
positive impact on our
planet

Read more about the
2nd hand effect on
secondhandeffect.s
chibsted.com
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Let’s stay In touch

o
L

n https://at.linkedin.com/in/mirjam-techt
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