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Be Found
Making the most of a quickly evolving platform

Be Mobilized

How a little device can generate you big revenue

Be in the Know

Analysing results to get th
performance







Advertising dollars are following the users




Google Adllord

S

Campaigns ~ Opportunities  Reporting and Tools ~  Billing

LT

Possible Keywords

Example ad texts

Campaign : Classifieds

Ad Group:
General

Classified ads
Free ads
Post ad online

Sell online

Sell Your [tem Cnline

Feach A'Wide Local Audience
Fost a Free Classified Ad Mow!
WWww. yaurwebsite.com

Ad Group:

Buy car online
Cheap used car

Buy Second hand Car

Looking for used car

Second Hand Car

Low Prices from Private Sellers
Wide Range of Models. Buy MNow!
www. vounwebsite.com

Keywords

v

Ad Text

h

Website

h

Conversion




Targeting: Many ways to target users locally

Region Radius Set borders

L‘ _-"‘lﬂ

»

* Country, regional, and city-level targeting

\

— Reach customers searching for results in geographic areas you choose
 Customized targeting

— Reach customers searching for results in an area you define
* Language targeting

— Reach users searching in a specific language, wherever they are*



Improve Performance with Search Ad Formats

Classic Furniture Sales - Inspired Classic Designs Offers

www_baseclassics.com/Special-Offers

Sofas,

Chairs, Tables-Free Delivery

Sell My Car. 3 Easy Steps - We Offer, We Collect, We Pay

www wewillbuyyourcar.com

Mo

Hassle, Mo Fees, No Time Wasters

-

g

For top placement ads on Google,

description lines that appear to be

complete phrases or sentences are
promoted to the headline.

~

Sell CDs For Cash - Great prices paid for CDs. o

www_musicmagpie co.uk/CD -

J

67 seller reviews
Mo auction, just cash!
Cash Eor QDS Qash Enr QVD_S
hcnii Furniture In London - £6,000,000 Refurbishment Sale

www_fishpools_co.ukMWWalthamCross
Don't Miss The Best Savings Ever.

Sofas & Chairs  Living Room
Dining Furniture  Bedroom Furniture

-

Ad Sitelinks lets you include
additional links to other content on
your site that's not on the main
landing page.

~




Conversion Tracking

Ad groups Settings Ads Keywords Networks Filter and views ~
Change Graph Options
27,087
W Clicks
1,091
Sep 7, 2004 Sep 14, 2009
|| + new ign | | | change status ~ || more actions... ~ | | | | searen | Show - All | All enabled | All but deleted
[1 @ campaign Budget Status (7}  Clicks Impr. CTR z) _ Avag. Cost Avg. Conv.{1- Cost/conv. Conv. rate {(1-
cPC Pos. per- {1-per- perclick) (2
click) (Z» click) (Z»
[0 u Google Store: English - Americas - $4000/day Paused 389,467 375,671,819 0.10% $0.18 $69,85000 2.3 433 $161.04 0.11%
Content Only
0 u Google Store: English - Americas $80.00/day Paused 385809 0,190,621 4.20% $0.40 $154,377.32 25 7.749 $19.91 2.01%
0 u Google Store: English - EU, APAC & $1,000.00/day Paused 379,265 17,513,170 2.17%  $0.38 $143,39526 2 281 $510.25 0.07%
ROW
[0 u Google Store: English-Americas Urchin $50.00/day Paused 31,576 2,895,325 1.09% $0.27  $8,377.83 2.1 114 $73.49 0.36%
Demo 2005
[0 u Mewbie Campaign - Syndication $833/day Paused 18,301 23,046,547 0.08% 5045 $821029 25 96 $85.52 0.52%
[0 m MNewbie Campaign $10.00/day Paused 11,780 508,494 2.32% $0.80 $9,470.64 2.3 438 $21.61 3.72%

Advertiser
Account

User Clicks Google Cookies User

Ad i
on an the User Conversion ki

business

About 1,770,000,000 results (0.27 seconds)

www. InsuranceEdge We Can Help You Fi

Business - Wiki e free encyclope
Abusiness {company? prise orfirm) is a leg
provide goods andfor services to consumers. ..

enwikipedia. orgfwikiBusiness - Cached - Simila

Business.com - The Business Search H
The leading business search engine and busine:
find the companies, products, services, and inforr




Keyword Tool

Keyword Tool

The Keyword Tool is a new, streamlined way for
you to identify additional keywords and add
them to your account.

The Keyword Tool generated keywords based on
the content of a URL or words or phrases you
entered.

You can search by words or phrases, websites,
and even categories & the tool identified Google
searches relevant to all of your site’s pages —
giving you insight into searches that you may be
missing out on.

The updated Keyword Tool is live in your
account now, so give it a try!

I Keyword ideas (100)

[ Keyword Competition

al
0

i}

al
0
al
0
0
al
0
al
0
0
al
0
al
0
0
0
0
Al

sell cars online

sella car online Eﬂl
sell your car onling Negative keywords

selling cars enling
sell car online free
selling your car online
how to sell a car online
sell car online for free
sell carfree

sell my car online
sellacar

buy cars online
sellinga car

selling used car
how o sell cars
selling used cars online
sellused car online
selling used cars
sell aused car

where to sell my car

sell carto dealer

Global Monthly Searches ()
9,900
22200
2,900
6,600
2900
480
22200
2,900
14,800
2900
823,000
13100
550,000
49,500
450,000
720
4400
40,500
165,000
135,000

12,100

Local Monthly Searches (7)
6,600

12,400

1900

3600

1,600

260



https://adwords.google.com/o/Targeting/Explorer?__u=1000000000&__c=1000000000&ideaRequestType=KEYWORD_IDEAS
https://adwords.google.com/o/Targeting/Explorer?__u=1000000000&__c=1000000000&ideaRequestType=KEYWORD_IDEAS

Insight for Search

Google Insights for Search

hata

rebeccamichael@google.com | My Account | Help | Sign out | [[T] Download as CSV | English (US) ¥

4. free ads uk — 0
. friday ads — ()

6. free ad — 25

7. friday free ads — O F

8. freeads — o)

9. classified ads — 15

10. free classified ads — 15

[ Gougle ) Embed this table

Compare by Search terms Filter
i @:. Search terms Tip: Use a comma as shorthand to add comparison items. (tennis, squash) |Weh Search IZ|
' © Locations ® |free ads | | United Kingdom [=] | Al subregions =]
i @ Time Ranges + Add search term
|Last 90 days El
\All Categories [ =] Search “Search )
Web Search Interest
United Kingdom, Last 7 days
Search terms
Top searches @ Rising searches @ ®
1. ads for free 100 1. free stuff +70%
2. gumtree free ads —— 2. oot free ads +60%
3. free ads online ——— ) 3. free ads norwich +50%




AdWords Editor

I ® AdWords Editor File Edit Account Data Tools Help I
@ Get Recent Changes ~ @ Check Selected Campaigns * Post Selected Campaigns : 0 View Statistics * GOUS[E
v

'B' Can't A ‘ bar D View: [ All m ‘Searcn within this account | Advanced search
|Zr Can't Wait For Labor Day W...
[Z)Labor Day - - — ]
[ Thanksgiving f Keywords I Placements I Negatives I Ads I Ad Groups I Extensions | 1
M J"“‘ > Campaign =5 Add Campaign = Vg, Add/Update Multiple Campaigns | 5 Revert Selected Changes
|=|Bookstare :
2 Flowers Budget (USD) End Date | Search Newwork | Display Network
¥ [ Conversion Optimiser - Yo.._ Paused
[21PYV Keywords Snowboards Paused 100.00 9/10/04  Mone Google and Sear . Relevant pages across the entire. Manual All devices
¥ [5 Mountain Bikes Mountain Bikes Active  30.00 2/23/06 MNone None Relevant pages only on the plac... Manual All devices
[Z1YouTube Placement Telemark Skis Paused 250.00 11/6/06 MNone Coogle and Sear... Relevant pages across the entire... Manual All devices
¥ [ Skiing - Content Only Skiing - Content Only  Paused  250.00 9/9/08 MNone None Relevant pages across the entire... Manual All devices
[25kis - Text Ads Video Games Paused 100.00 10/24/08 Mone Naone Relevant pages only on the plac... Manual All devices
¥ [ Snowboards Can't Wait For Labor ... Paused 5.00 9/2/09 MNone Coogle and Sear... None Manual All devices
[ESnowboard Bindings Conversion Optimise . Active  100.00 3/15/10  Mone Google and Sear . None Manual All devices

[ 21Snowboard Bindings Clip
[21Snowboard Boot
[21Snowboard Boots

[21Snowhoards
¥ [ Telemark Skis .
[Z1Snowboard Jacket °
21 Telemark skis ~ Edit Selected Campaigns
[Ewinter Sale . ian 3
¥ [ Video Games [CPM] Ampaign Hame tatus
Search Network Budget (USD)
[ Google and Search Network q ‘ 1.00 ‘ per day
Display Netwark Start Date (M/D/Y) End Date (M/D/Y) (None)
[ Relevant pages across the entire network ﬂ ‘6,’17;04 |E| “JBU)‘DE |E|
Devices
- Ad Schedule: None Paste
[ devices ) language Targeting: English Edit Paste

Location Targeting:  All Edit Paste

» Comments

» Business Locations

Designed for

A free, downloadable advertisers and Download on the

AdWords management agencies who manage To make campaign AdWords Editor
application for your AdWords accounts management faster website at

computer available in 43 that contain multiple and easier www.google.com/adw
languages campaigns and long ordseditor

keyword lists



Global Market Finder

Keywords from
your industry

C,Ougle Global Market Finder l [Englsh -
Your business Search terms Filter — Ch0.0SE a
region
Select your location: | United Kingdom H Keyword(s): f;‘f']‘;’;r:’w'?ﬁices G20 D
Select your language: office reniel . Leam more about global markets
Enter one keyword per line @
Geographic distribution
Location  Opportunity ©  Local Monthly Searches ©  Suggested Bid °'  Competition ' e 3
Russia — 1,435,700 £036 W % ' J?- "
China - 158,890 L0071 W ‘
United States I 488,540 £394 N w
France . 160,140 £1.24 N 4
Japan ] 264,980 £4.13 : {r”“ ¢
India [ 51,050 £1.07 Wl
Turkey - 16,070 £0.36 W f i
Brazil - 27,400 £05 . ¥ _
Italy | 38,570 £0.70 47 : \ D
conads - oS0 20 W, Are you ready to go global?
United Kingdom I 171,740 £7.6¢
Germany E 72,720 £2.19 Reach new customers worldwide with Google AdWords.




Reach 80% of Internet Users

L Google Display Network ]

YouTube and Google Sites Partner Sites

('l Tube)
Graail

Google maps

DoubleClick Ad Exchange

WHAT HI'FI?
SOUND AND VISION
-

My Voucher Codes co.«
Never /Dg Full Price /“jau.'n.’

g Blogger

doubleclick

@ o exchange scege | CHOW

Abaut.com

The
' X pirereef
GOugle finance lost.fm e Channel

O\ /) vy I >

Sites Feeds Games Social Media Video Mobile




Most powerful way to reach your audience

Context Audience

Target based on where your audience is Reach your audience based on who they are
Options: Keyword Contextual Targeting, Options: Demographics, Interests,
Placement Targeting, Topic Targeting Remarketing, Similar Users

ﬁ .
-\
M%.-




CONTEXT - Keyword Contextual Targeting

Home

New Cans

Neow Cars Online, Used Cors Safes, Cor Parts Locator and Contract Hire Deals

Google technology scans millions
of pages at scale to find the best
placements for your campaign.

SKODA'S

Mass reach in highly relevant
locations, like articles related to
your products.

=][€

ZERO OFFER

o / Bexaier

Wk omee 50 Bury Tour Carco v

——

i

&

Welcome to BuyYourCar.co.uk
Wekome 10 SuyrourCarco.ui. Yoor one 300D DOrLK for
o Abuge ced Car Satatace
* Gatting soourked pries o0 Dew Cars
© Lease offers from a range of brokers
* Anguet car party

e

hures Ostvered to you Soor

e your Sream car
G M 200 CasEC e st

* Uned commertial vebadies

* Satiog your car

o Ot surante 0d as Offers

FAT

M2 Bulh more.

v .

Used Car Search

S Pease select » make

You choose the keywords,

‘eoct Vaie

3 Pipdce wslact & modet

Lease Cars

heaze Vans

™
L=}

we find the right sites.

- Semct Wate First -

jm@mﬁ

i

Used Cars - Find the best price on Used cars

Erfes L

Lockang 10 Duy & econd hand carl If 30, thee pou/ve Come 10 the right Jlace. We Rave & masttve JaLatase of el Card

EVERYTHING
YOU WOULD

EXPECT
FROM A

SEAT
B

f10m Drivate INSVIOWNS AT USed (A0 SANErERDS, M e Are 3ome of D mOst DODUART VA Cr makes I mOdes. 8 mameaT
Vied YW Unﬂ{mhdl Vied Peugect
el Col. e 0N 25i0. e Wi manal A0, oo e Au“‘vt:i)1 e Snumeat
Yo Pt .. Yectrn. Uued Vel 2afvy . X7, Used Pengtech 108 ..
" Compare All
Vied Audt Vzed Nissan Used Toyeta P
et Al A0, Used A M, 60 LsANIEIM WICI), Lzed Nvian i Tovata Lanac ey, Wieg Deals By Make
S21T .. Snerh. Ul Misen e ... Iovols Yars, Uied Towdta VA2 ..
. ot
Used Honda Vied BMW Used Mini ¢ N fones
e rends Cnie, Lved Monds Used B ) Sorieg, e Buw Ui Mt Coogr, Usad s Qe o joboo Mate
\Gaed 0 200, Ve w3 Wed ot Coonees .

¢ A



CONTEXT - Topic Targeting

Alternative to selecting
individual sites. Google has
categorised thousands of
sites and pages for you.

We help you selectfrom a
listof over 1700 categories
like:

« Travel
Property
Automotive
Pets & Animals
Classifieds
and many more

UKcarsdsale Across the UK
Local Car

Dealerships:
Claims In ireland wee decm e
North East England Onine Assessment Service Free Online Enquiry
" North West England Il Try it now!

o
L5

Add Your Website to the Directory

ettt me ey

Submit Now!




AUDIENCE - Interest Category Marketing

Show ads to people based on theirinterests. Google analyses the websites a
user visits over a period of time and recognises people’s interests.

5:. e

L J

Auto Enthusiast
Classified Sites




AUDIENCE — Remarketing

Reach people who have visited your website but didn’t
convert. Re-advertise to these people again and bring
them back to your site.

v

97% of new site visitors
don't convert on the first
visit to your websitel






Mobile now accounts for 1 7% of all Classifieds queries

Classifieds Query Index
600

500 -

In 2010, this figure was just 9%

400 -

-Mobile

-Desktop
300 -

200

100

Jan-09 Apr-09 Jul-09 Oct-09 Jan-10 Apr-10 Jul-10 Oct-10 Jan-11 Apr-11 Jul-11

Source: Google Internal Data



Mobile-only campaigns are the key

More Control Relevant Messaging Better Targeting

Set bids and budgets just \ Include messaging with a strong With AdWords you can

for mobile, run separate -\ mobile call-to-action and use target different carriers
S reports to track results, <.« relevant ad formats. @ and devices.

easier optimisation.

[ Conversions ) ( click Through Rate ) ( Cost Per Acquisition
L A \_ 4 \L .

1

Separating out mobile campaigns from desktop drives

significant performance gains
due to better control of bids, budgets, keywords and landing pages

) Google Confidential and Proprietary
Source: Google internal data, Google Search only



Click-
to-call

=EEI0 B @ O € 2:28em

Google | Web | Images Places more + @

»  plumber

Plumber

24 hr Service. No Call Out Charge Call Aspect on
0843 216 3642

www.aspect-maintenance.co.uk

0843 216 3642 (Addi

Brondes Group Plumbers
Fully qualified plumbers. All work guaranteed. No
call out charge.

group.com

www.brondes

020 7731 3112

Click-to-
download

M0 @ B @ 11:40

Go 31c Web  Images Local more »

Q

» | tetris

About 18,400,000 result
Tetris for your iPhone

Download iPhone App Tetris for your iPhone. As
fun as you remember!

News results for tetris
Tetris turns 25 - 1 day ago

Inspired by mathematical riddles and puzzles from
his childhood, Russian computer engineer Alexey
Pajitnov designed Tetris. ..

Times of India - 411 articles »

e300 B v DN & 2:28em

Google | web | Images Places more » @

»  M&S Q

Ll n kS Marks & Spencer Online
Shopping On Your Mobile Made Easy. We Deliver
to Home or an M&S Store!

www.marksandspencer.com

20% Off Selected Knitwear

Up to 25% Off Wine

Marks & Spencer

Official site. Shop online at Marks & Spencer for

BUODH©228m
@

car rental G car rental
I Iy p er Enterprise Rent-A-Car® Enterpeise RemCA-Cart

Enterprise Rent-A-Car - Rental Cars
t Low Rate

m Enterprise Rent-A-Car

Google Confidential and Proprietary




Google’s Mobile Display Network

AdWords Mobhile Search & GDN

a1 vodafone UK & 3:01 PM 00% [E=p st

| € “google.com “ ¥

Web |mages Places News more v @

Go Og[e | —

a A Over 200m monthly UU’s globally

e ey en et Reaching 12m monthly UU’s in UK

, See places near: London, UK - update

1.5bn+ monthly impressions in UK

200m global playbacks per day on mobile
1 Million+ impressions/day on mobile in UK

© 2.4M Unique Users/month on mobile in UK

Google Confidential and Proprietary



Mobile Applications

Reach Customers Offline
Users can use your application
anywhere, without a connection

Use all device capabilities
within the functionalities of the
application. e.g. GPS, camera,

Media Rich Experience
Some applications allow more
engaging user interaction with
your brand than websites

voice, address book & calendar.

-+

Mobile Website

hitp./ fvevere googie. com/

Google

2epnoed Sees
Erpderencey

¥
frm Fepling Lucky | Lanousce Toon

Simple for consumers to find
through Search, Blogs, Twitter and
links in emails.

Increased Market Size.
Impressions are higher on mobile Web
than Apps. Anyone has access to the site.

Easier and cheaper to maintain.
No need to create updates for multiple
platforms when changes are made. Al
types of users see the latest version

Google Confidential and Proprietary



General Mobile Website Best Practices

B W

Web Analytics 2.0: The Art of Online
Accountability and Science of Customer

Wh ite Ccntric’it‘y (P-l\pcrb.lck)
Space slaiai

PEOPLE

Prioritise
Content

Most-viewed titles on IMDb

1. Black Swan (2010)
= Natalie Portman, Mila Kunis,
Vincent Cassel, Winona Ryder

n 2. Just Go with It (2011)

B Adam Sandler, jennifer Aniston,
Brookiyn Decker, Nicole Kidman

3. X-Men: First Class (2011)

——

| Web Analytics

PPR: £26.595
Price (incl. VAT): £15.34
You save: £11.65 (43%)

Easy to All prices include VAT

g Dispatched from and sold by Amazon.co.uk

Buttons N Snasey) (e e Convert

GoogleArtProject
- 820,536 views
Watch behind the scenes footage of the
Street View and high resolution captures from the
Art P:o,

Get it 18 Feb 2011

~
~

[@Md to Shopping Basket

| @Add to wish List

Comments







Google Analytics Overview

Free, hosted web analytics tool that helps advertisers improve their sites

and increase their marketing ROI

Google Analytics

PRSI SRR IR www.googlestore.com v

T oo sios ]
Apr 29, 2007 - May 29, 2007

Dashboard

A Visitors Visits

ic Sources 500 o 0, 200
P T P /._m_._— \ — i,
[ Content L » ., .,
— -~
o \ - Nt - '\_..../ -

T ABTTT visits T 53,978 Pageviews

T 2,87 Pagesivisit

56.80% Bounce Rate

v 00:01:16 Avg. Time on site
74.45% % New Visits

Map Overlay US
Visits % visits
13880 Tads% \

Search sent 54 total visits via 9 keywords

Show: total| non-paid | paid  Segment: | Keyword ¥

rsion Ecommerce Views: \EIEI‘

Visits (@ Pages/Visit (@) Avg Time on Site @) % MNew Visits () Bounce Rate @
54 12.04 00:01:20 88.89% 16.67%

% of Site Total: 38.03% Site Avg: 12.46 (-3.43%) Site Avg: 00:01:28 (-8.09%) Site Avg: T8.17% (13.71%) Site Avg: 14.79% (12.70%)
Keyword Visits -l Pages/Visit Avqg. Time on Site % New Visits Bounce Rate
porirait photography 38 1221 00:01:31 86.84% 18.42%
black and white photography 9 13.22 00:01:10 100.00% 11.11%
art photography 2 9.00 00:00:21 100.00% 0.00%

Benefits

» Understand how visitors engage
with your site

« Compare performance of all
marketing efforts from emails to
keywords to offline campaigns

* Integrated with AdWords but also
tracks non-Google campaigns

* Identify areas for site improvement

* Pinpoint breakdowns in conversion
processes

* Track e-commerce metrics, such
as revenue, average order value,
and conversion rates

Google Confidential and Proprietary



Track All Goals/Conversions

8 Store™ Store Home - Google Search - About Google

Potential Goals:

« E-Commerce
* Lead Generation
* Brand & Product Awareness

Accessories Fun Kids Office Wearables  Software

Shopping Cart &
Customer Senvice
Warranty / Retums

Search the Store

Search by Name /ltem #

SHOPPING CART
item Unit Price_Qty.

= Google

Toolbar

Total Price

Select a language |+ | -

Take the power of Google with you anywhere on the Web
Search by Price

Select Range (¥

Minimum of 6 characters in length

ot

Wl x| |G . e
— [Gongie Gore 1 ® @ B - - 8 s 7 oot - e T et 3 o] * Member Acquisition
What's New
On Sale Corl ! ]
5 I . G [ Create a Google Account
— emes  GOOGIe Toolbar for Firefox Acg,g?g € g
The Green Initiative L] g Add buttons to the Toolbar Create an Account
Have to search your favorite sites. Viev Overview »
. If you already have a Google Account, you can sign in here .
Bookmark frequently visited p; All Traffic Sources Jun 8, 2007 - Jul 8, 2007
and access them from anywhere .
Required information for Google account Export = Email | B§ Add to Dashboard
Search smarter with instant su Your current email address: Visits -
as you type in the search box &g myname@example.com. This w|
account 800 - /‘\. 800
B Share web pages with friends . 4. — / "-.—.—-D\ @y . .
et via blog, email, or SMS Choose a password: L R O O p -.\'__./ e
» L]

Purchases

Downloads

View all features Re-enter password:

O Remember me on this computer

Creating a Google Account will enabl

N

400

is a feature that wil provide you with ¢
experience on Google that includes 1
and recommendations. Learn More
Enable Web History.

[ June 11, 2007

Showe: | Source M

Location:

United States

Type the characters you see in the |

Word Verification: Goal Conversion

Site Usage Ecomimerce

[ June 18, 2007

[ June 25, 2007

All traffic sources sent 17,545 visits via 440 sources and mediums

TJuly 2, 2007

views: EJ 8=

edea

Wisits (@ Goall: Completed (3 gnaQ (tlreate @ Goals: View Softvars @ gnald- View Sale @ | ¢onversion Rate(7) Se‘r\/\sn Goal @
17.545 Ordar chln;r;/ Downloads um(;n(;n/ 3.73% $30U:)0
B .
Cettrs are ot case sensm\? % of Site Tetal 0.00% e g .16 3.57% Eite g 0.00% Site AV 3.73% Site Ay $0.00
eerety 100.00% Site Avy: 0.00% (0.00%) e 010 Site vy 3.57% (0.00%) o (0.00%) i
Terms of Service: Please check the Google Account inf 10.00%) (0.00%) (0.00%)
(feel fre= to change anything you like)
Senice below. - Completed Create View Software | View Sale  Conversion Per Visit
SRR Visits & Order Accourt Dowvnloads Proma Rate Goal Value
Google Tezms of Service
1. oogle com freterral 4831 0.00% 0:14% 497% 0.00% 511% $0.00
Welcome to Google!
1. Your relacionsnip wich ¢ 2. Goools forgenic 3,17 0.00% 0.35% 5.04% 0.00% 539% $0.00
<
= 3. (direct) f(none) 2,971 0.00% 0.21% 308% 0.00% 320% $0.00
R . t t 4. google fopg 2,228 0.00% 0.00% 0.09% 0.00% 0.09% $0.00
eg Istration 5. blogger.com { referral 1,751 0.00% 0.00% 0:41% 0.00% 041% $0.00
6. coogle oa freferral 234 0.00% 0.00% 0.85% 0.00% 0.85% $0.00

Google Confidential and Proprietary



58 Dashboard
&Visimrs

%2, Traffic Sources
[ Content

Creryiesny

Tatal Conversions
Converzion Rate
Goal Werification

Feverse Goal
Path

Goal Valie

Abanconed
Funnelz

Funnel
“izualization

‘= Ecommerce

Settings
=1 Email

Help Resources

(7) Mbaout this Report

@ Caonversion
University

@ Camtman
Guestions

@ REepott Finder

Goal Reporting

Orverviess »

Goal Detail
Dec 1, 2006 - Feb 28, 2007

Expiort * || =3 Email || B8 Add ta Dashboard

Goall Completions

20 20

Decembeil Decembe:l Decembeil Decembeil January 1! January E|January 1|January 2|January 2 February 1 February ] February I

Goal 1: "Completed Order” had 653 conversions

Select Goal | Goal 1: Completed Order =

'.h"i".,h‘ﬂf‘.-'l.l'm'"r 653 total conversions
'.h"i"ul'u‘!‘ﬁ"l"ﬁr-.l"r’ 050% conversion rate
9925% abandonment rate

Analyze this goal

. Visitors Profile: languaqes, network locations,
user defined,

E Browser Profile: browsers, operating systems,
browser and operating systems, screen colors,
screen resolutions, java support, Flash

ED Map Overlay

Geolocation visualization

¥ Goal Funnel

Goal funnel visualization

Analyze conversion data over time on macro or micro levels

Google Confidential and Proprietary



Convert Visitors to Customers

0 Product Information X X

e Shopping Cart

e Checkout

e Thank You Page

Your visitors

Eliminate bottlenecks in
your conversion process

° -'°:.. Pinpoint where you lose
=t e—, visitors and duplicate
successful paths

Your Customers

Google Confidential and Proprietary



Funnel Reporting

Entering the funnel Leaving the funnel

View Product Categories
9,283
’ 9,283 e - 5,247

(entrance) 5,400 (exit) 3602
ICAMhome asp 2,868 ICAMome asp 504
/nome.asp 120 4,036 (43%) [CAssoTtware.asp 17
[CAisoftware.asp 85 procesded to View Product Ipopupsivievr.asp?code=GO0103 41
[popupsiview asp?code=G034015 26 Jpopupsiview.asp?code=GO13026 33
View Product
15,229
11,193 —— 12,583
(entrance) 10,792 (exit) 10,977
ICAMhome asp 380 ICAMome asp an
Inome.asp 6 2,646 (17%) [CAisoftware.asp 163
Idefauttasp 3 proceeded fo View Shopping Cart Japplianceihelp.asp 150
Ipopupsiview aspZcode=GO0108 2 /appliance/signin.asp?ioc=2 127

View Shopping Cart

8,399
5,753 —— > 8,215
(entrance) 2,428 6,440
Ipopupsiview asp?code=G040044 70 783
60 184 (2%) 404
c a1 proceeded to Completed Order 107
Ipopupsiview asp?code-GO0108 a7 Iapplianceinei.asp 100

Completed Order
187
3 2.01% conversion rate

(entrance) 2

Iappliance/submit.asp 1

Defined goal

« Examine where visitors enter and exit your conversion process
* ldentify which site paths lead to the most goal completions
» Use your findings to test changes to your site
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Understand AdWords Performance

Views: @EI

Site Usage  Goal Conversion  Ecommerce m

Visits (@ Impressions (z) Clicks (@ Cost (@ CTR (@ CPC (@ RPC (@ ROI (@ Margin @
6,029 49,725,879 92129 $21,597.58 0.19% $0.23 $0.00 -100.00%  0.00%
% of Site % of Site Total: % of Site Total: % of Site Total: Site Aviy: Site Aviy: Site Aviy: Site Avg: -100.00%  Site Avg:
Total: 4.62% 100.00% 100.00% 100.00% 0.19% (0.00%)  $0.23 (0.00%) = $0.00 (0.00%)  {-0.00%) 0.00% (0.00%)
Campaign Wisits Impressions J»  Clicks Cost CTR EC PC EOQl  Mardin
Google Store: Endlish - Americas - Syndication 1,625 47,003,882 91 H
AdWords Campaigns Dec 1, 2006 - Feb 28, 2007
Mewhie Campaign - Syndication 64 1,807,193 1| Export + || = Email || B2 &dd ta Dashboard
Google Stare: English - Americas 4,263 489,636 29 Visits «
Google Store: English - EU, APAC & ROV U 7,357 B @ visits O Goall Conversion Rate O Revenue O Impressions
Mewhie Campaign 66 17.811 O Pageshvisit ) Goal2 Conversion Rate O Transactions O Clicks
@] Avg. Time on Site O Goald Conversion Rate @] Average Value O Cost
ga-en-us-hrand-syn 1 0 _ . -
O % Mew visits O Goald Conversion Rate O Pervisitvalue O cTR
{not sety 9 0 O Bounce Rate O Corwersion Rate O cPC
Find Gampalgn: |contaning — O Pervisit Goal Value O RrPC
O ROl
T O Margin
200 200
100 100
D D D D [January 1[January 8] January 1. January 2| January 2/ February ! February ‘[ February -]

» See click and cost data directly from AdWords
« Compare spend against conversions
» Analyze click and cost trends over time

Google Confidential and Proprietary



Maximize Your Ad Spend

Crverviewn =
Keyword Positions google polo shirt Dec 1, 2006 - Feb 28, 2007 ~
| Export ~ || = Email || B8 Add to Dashboard |

Visits =
200 200
100 100

| December 4, 2] December 11, | December 18, | December 25, | January 1, 200] January 8, 200 January 15, 200 January 22, 20/ January 29, 20 February 5, 20/ February 12, 2 February 18, 2|

Keyward Visits J, Fosition breakdown: £y, Time on Site

asssese s Google ™ = = e
{content targeting 1,502 — F'EQES.'.'\"'ISI‘IZ .
|T0p 1:00:01:22 | Side 1: 00:00:39 ‘ Ay, Time on Ste
noogle stores 217 - e
Top 2 00:01:54 || aide 2 0000:14 ‘ %o Mew Visits
goagle t shirt 210 v — Bounce Rate
| - 205 Top 3 00:00:45 | e . D000 ‘ Goall Corversion Rate
gqoogle merchandise .

Side 4. 00:00:00 ‘ Goal2 Conversion Rate
google laga 159 ‘ Goald Conversion Rate
google shirt 105 Goald Converzion Rate

vcomooms || B Converson Rae

oogle t shirts 104 -

aaeg ‘ Per Vistt Goal Value

google tshirt 20 RewvenLe

google office a8 Transactions
Average Walue

Find keywords | containing [ | | Show raws 1-100f84 [« |[»] d

Conversion Rate
Per Yisit VWalue

» Pinpoint which keyword positions are most effective
» Use position preference in AdWords to bid for those positions
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Mobile Reporting

B

' Advanced Segments:

Standard Websites

Dashboard

» Misits Visitz from iPhones

Sep 22, 2009 - Sep 24, 2009

« Track visits from high-end, javascript
enabled phones

* Filter using Advanced Segments
[ ]

[ September 22, 2009 [ September 23, 2009

T~ 233 visits
— T~ 377 Pageviews

T 1.62 Pages/Visit

—

85.41%
" 00:00:4

—_—

94.85%

Mobile Websites

« Server-side tracking
(PHP, Perl JSP, ASPX)

» Works just like Analytics
on desktop webpages

PP .o |

@ What are you tracking? @ Paste code on your mobile site

"y Note: Do not use desktop tracking code on pages where you use mobile trackiny
O A singla domain (defautt) R'g u p tracking o pages where you u ile tracking
Step 1: Copy the following code, then paste it onto every page you want to track immediately before the first <html> tag. Leam

O one domain with multiple subdomains more

<?php
// Copyright 2009 Google Inc. All Rights Reserved.
$GA_ACCOUNT = "MO-30481-1";
$GA_PIXEL = "ga.php";

O Muttiple top-

site built for a mobile phone
Select your mobile site's server-side language

® prp

o
) Perl

function googleAnalyticsGetImageUrl() {

global SCA_AMCCOUNT, $GA_PIXEL;
Surl = "N
$url .= $GA_PIXEL . "2";
Surl .= "utmac=" . $GA_ACCOUNT;
Surl .= "gutmn=" . rand(0, OxTEffFfEff);
Sreferer = $_SERVER["HTTP REFERER"];
$query = $_SERVER[ "QUERY_STRING"];
Spath = § SERVER["REQUEST URI"];
if (empty($referer)) {

$referer =
}
Surl .= "gutmr=" . urlencode($referer);
if (!empty($path)) {

$url .= "sutmp=" . urlencode($path);
}

Step 2: Copy the fullowing code, then paste it anto every page you want to track immediately before the </body> tag. Leam
more

o
JJsP

I
JASPX

‘/Your account is already receiving data from AdWords

[

<?phy

pho
SgooglehnalyticsImageUrl = googlehnalyticsGetImageUrl();
7>

<img src="<?= $googlehnalyticsImageUrl 2>" />

© Copy this file to your root directory

Download ga.php and save it to the root directory (/") of your web server. Make sure that your root directory is configured to
execute server-side code. Leamn more

Have an iPhone or Android application you'd like to track?
"y Use our SDKSs for iPhone & Android to track usage inside of your mobile application.
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Multi-Channel Funnel Reports

Multi-Channel Funnels

Overview

Conversion. Type:

All ~ AdWords m

Assisted Conversions

e 100.00% of total conversions

Top Conversion Paths
Time Lag

e e _.—— PathLength

2,000

— There were 75,797 total conversions

T\ 75,797 Conversions
» 8,908 Assisted Conversions

F

Feb 21,2011 -Mar 23,

Paid Advertising & Direct & Organic Search: 9.18%(388797)
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Measure Conversions Across all
Marketing Channels

Paid Search

Organic Search
Display Clicks

Affiliates

Social Networks

Email Marketing

Direct Visitation

Mobile

Conversions
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Anatomy of a Conversion

Last ...,
Interaction
Time Lag 5
(Time to Convert) my. -/

Overall Path
Length: 4 ------ \—

Assist ©
Interactions

First .« 7 .|
Interaction
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Summary

Be Found

l Know your opportunities and audience
Target across the entire buying cycle

Be Mobilized

Take advantage of mobile audiences with
separate mobile campaigns and a mobile site

Be in the Know

Keep on top of performance with
Tracking, Analytics and o
Reports







