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What's on today?

Introductions
1. Social Media in Business — The Big Three

2. Changing Buyer/Seller Dynamic - What is Social Selling & why is it so
important now?

3. LinkedIn — The World’s Largest Professional Network

4.  Setting up for Social Selling success — Make LinkedIn work for you

- LinkedIn Sales Solutions
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How did it evolve? Communication changed...

Pre Web Web 1.0 Web 2.0
1990 1990-2000 2000 -

THE IRISH TIM ES_.

Irish Independent
(3]
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Social Media for Dummies....
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The Big Three
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The Big Three Network Dynamics

Who am | as a = Wholamasa
person - s professional
Ways of sharing f |n = Highlighting my
life experiences p experiences and
and belonging to a @ »® career aspirations

Social Professional

tribe N Professional

Friends based activities

activities = Brand
Ambassador &
Thought
Leadership

Broadcast

= Thisis what | am
thinking

= My voice to the

world

= Without any
context other than
what | choose




What Is Social Selling & why Is
It SO Important now?




L
Buying process has (c

fundamentally changed



-l N\
Buyers are tech-savvy, and
soclally empowered.



The world and buyers have changed
What once worked, will not work anymore

75%  57% Q7%

B2B purchaser Buying decisions Of the time cold
influenced are made before calls do not work
by social sales rep involvement *7% worse every year
since 2010

Corporate Executive Board 2012
Connect & Sell 2012
IBM Buyers Preference Study 2011
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11
People buy from People,
(1) who understand their business,
(2) understand them,
(3) and trust to solve their problems.
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11

Buyers have changed.
Social Selling changes how you find,
relate to, and engage with people.
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LinkedIn Overview

LinkedIn Corporation

*  Founded in 2003 to “connect the
worlds professionals to make them
more productive & successful”

«  Worlds largest professional network

- Global Presence — offices throughout
North America, Europe & APAC

- 4000+ Employees

Solutions

- Hiring Solutions

- Marketing Solutions
- Sales Solutions
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Our Mission: We connect the world’s
professionals to make them more productive
and successful

Our Vision: We connect the world’s
professionals to make them more productive
and successful

To create economic opportunity for every
professional

Linked|f}].
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CATHAY PACIFIC

Engaging the right audience with
the right message at the right time
Media + data = results



Setting up for Social Selling
SucCCcess — Making your profile work for you




Becoming a Social Selling Pro

- Developing a Reputation: Building a strong online reputation
Build Your PROFILE that showcases your experience and increases your credibility

Building your Network: Developing relationships with people
Develop Your NETWORK who can share information and provide referrals

Gathering Intelligence: Researching social information to
Gather INSIGHTS J J J

prepare for sales conversations
. Offering Insights: Providing meaningful insights that earn
Contribute INSIGHTS opportunities to engage with and influence contacts

Using Social Selling Solutions: Taking advantage of innovative
Use SOLUTIONS selling solutions such as LinkedIn Sales Navigator




Know, Like & Trust Factor = Credibility
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1. Enhance Your Personal Brand

Till A. Kaestner

E-Commerce,
Frankfurt Am Mai

Add skills:

Skill Mame Skill Mame Skill Mame

urrent Dipl. Ir
Kirchh
Monst
Techni

(7]

il

I m;m

Education

M delinkedin.comfintilkasstner

@ SUMMARY

Senior executive with international leadership experience in Marketing and Digital Business.

- Defined Strategy and developed E-Commerce Business Units and Operations for T-Mobile in all 5
EMEA markets

- Built E-Commerce Business Unit for Monster CEE and achieved responsibility for EU E-Commerce
operations

- Rebuilt Marketing organisation and strategy of Monster Central Europe
Specialties: Business Development,
Cross-functional Leadership,

International Management,
Corporate and Hyper-Growth Environments

21
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Senior Internet Executive with proven track record in

Use Profile Wizard | Wiew prafile |

*__--"'

Ask for recommendations
Create your profile in another language

0% profile completeness

Headline

Summary

Websites & Media
Your company and products

Your experience & achievements
Specialities/Skills

Plugin’s



|dentify new prospects:
View “Who’s Viewed Your Profile?”

Can see how visitors got to your profile through key word searches.
With a PREMIUM account (i.e such as Sales Executive) you get an
expanded view.

Who's Viewed Your Profile?

22 Yfour profile has been viewed by 22 people in the past

3 days. . ]
Views Appearances in Search
- rterret |
X ) ) d Infarmation Technalogy ... -
36 ‘fou have shown up in search results 36 times in the ot izs 967 Conputer sottwere NN
paSt da Y. 130 Marketing and Advertising -
104 nanagement Consuting I
75 Public Relations and Ca... .
52 Human Resources I
26 Online Media i
Profile Stats Pro LJ 0 Statfing and Recruiting I
g Jul 22 Sugs  Aug19 Sep2 Sep 16 Wanproft Croanization .. [
| Wha's Vis  Your P £ | Financial Services |
TODAY Professional Training &... I
Insurance I
sciyn Carnpd Telecommunications l
f Account Coordnator & Sotiad Medu Specialial at M Markating Cth _
(e e — . ;
. \ - linkedin ‘o 0 &0 160 240 320 400
enlais 2. anita 5% Views
3. twitter %
4. cold call 4%
8. anita windisman 2%

ok @ O

Irternet Marketing and ConSed Salsfocce com Professionsd m

(= IR+ 4

Sales and Social Meda consultant * Linkedin expen

m &y
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2. Proactively Develop Your Network
Build trusted relationships who can support your professional objectives

Blog ™ Invite Brian to connect on LinkedIn

How do you know Brian?

) Colleague

) Classmate »
) We've done business together

) Friend

) Groups

@ Other

) 1 don't know Brian

Include a personal note: (optional)

Brian.

It was a pleasure meeting you at the #TorontoB2B meeting last
night. | really enjoyed our conversation about content marketing
and look forward to hearing more about the senices your
company provides |

I'd like to add you to my professional network on Linkedin.

- Anita Windisman.

Important: Only invite people you know well and who know you. Find out why.

Send Invitation  [UEEELE]




2. Leverage 2"d Degree Network for Social Selling — Selling

IS a TEAM Sport

O @)
K o—— &
R Ak
= Co-worker ‘
, Decision Maker /
—C Co-worker

L o

d
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The Professional Network

Nicole German




. ( e
LINkede
Home Profile Contacts Groups Jobs
Reid Hoffman a 142 results
» More

™ All Companies
(] LinkedIn (8)
[] SweetlLabs, Inc. (5)
[_] One Kings Lane (5)
(J Zynga (4)
(] VigLink (4)

Show more...

Enter company name

All Linkedin Members
1st Connections (2)

1 @&

J

2nd Connections (33)

| (

Group Members (20)

[_] 3rd + Everyone Else (99)

Companies Home

3. Gather Intelligence — Researching contact

Companies News More

Reid Hoffman (2nd)
Entrepreneur. Product Strategist. Investor.

San Francisco Bay Area - Internet
» 54 shared connections + Similar
Reid Hoffman Out of your network

Art Director at Freer Gallery of Art, Smithsonian
Washington D.C. Metro Area + Design
Similar

reid hoffman ¢ your network

Civil Engineering Consultant and Contractor
Huntsville, Alabama Area + Civil Engineering
Similar

Reid Hoffman Out of vour n

etwork

Search Companies  Following (0

Search for Companies

Linkedin
Company Name, Keywords, or Industry

J People ~

Reid Hoffman

Sort by: Relevanc

(D Recent activity

¥ updiates this week 2

@ InCommon

AS20AR o

Maricna Dndanoy, Josh Fioetwood, Jotf

@D >




3. Follow Companies

LUVIHIPGIGS LIV | wains s

Linked[[l- Linkedin

189,268 followers + Following v

To edit company pages please contact an admin. See admin list

G lin

&

2,556 second-degree connections
4.944 Employees on Linkedin

284 first-degree connections

See all »
PEOPLE ALSO VIEWED
RECENT UPDATES Flag | 2 I
i OgIe

LinkedIn is hiring: L WorkatLiniedinEuraps G 3l
SUEICENNSEICEIERN VWork at LinkedIn: Connie YouTube
Linkedin is hiring: # TR
éﬂng:‘ I|i iring @ Microsoft je
Share Careers —

Linkedin is hiring: 1

Share Careers:

amazon

Linkedin is hiring: #
Mountain View, CA

—

More insights *




3. Get the News you care about

Linkedln tOday The day's top news, tailored for you.

Top News: Investors Lose Their Taste For
McDonald’s, the Life of a Millionaire's Servant, and...

linkedin.com ' 7 hours ago

PTE

vigisti

FPTC to Acquire Servigistics

Y buzinesswine .com
Even the dollarvalue menu couldn't coax consumers to McDonald's in July.

Same-store sales were flat in the United States and Europe, and sales were down
1.5%...

FPost to updates

FTC to help companies transform the way they senice products with acquisition
of Semwigistics - a global leaderin Service Lifeesycle Managemeant... Edit

wou think this will affect your compan;r’r‘l

Conzolidation continues in the contract mgmt sofhware space. How do

Court: 103
i wigible to: anyone T

Digital Generation, Trending In Your Network

mana t platform, h n arrangement with 2
Nielse integrate multiple... Linkedin »

You're Following 4 O postto graupis)

Trending in:

Computer Software D Send to individuals

Internet

Mareting & Adverising

PTC to Acquire Servigistics

Nielsen, Digital Generation Online Media
businesswire.com * 9 hours ago Integrate Metrics Into TV.... Suggested
medial cam * 4 hours age

Information Technology and Semvices Follow

Chris Souza shared this Financial Services Follow
" Graphic Design Follow

Your Saved Articles [

r‘! Joseph Marcin, Russ Wise and David
e m Schulze shared this

see more »

I

0 L] - [+ ] see more » X
Customize Your News »

Companies Home Search Companies  Following {4) Add a Company  FAQ

Companies You're Following lSaved Searches Mew Results

L AUsting Texas Area faa . s
Stop tallowing - Notification sefings StructuredWeb  rapportive COI_“rad management software 9 [ viewed |
The power ta da mors [ Edit | Delete |
Linkedin . Mktg Lead Gen 8/27/12 Nane
. Internet, San Francisco Bay Area somoan ™) o
L'“hdﬁﬂ Stop following - Notification settings SWAROVSKI sTONE =s LEEE! [ Edit | Delete |
Business Tools - East Coast Nane

salesforce.com

) Edit | Delete
» Internet, San Francisco Bay Area zFI 0 E‘E’E‘:’f’z" %anrﬁville [ ! ]

= Stop following + Metification settings

Feedback | See more »

Ermail Alert

Weekly
Wlonthly

Daily




4. Contribute Insights
Share ideas through status updates, and participate in groups

Share an update

People You May Know

/ s Roni Boteach, Director of HR at X
A o = Mellanox Technologies
# Attach a link M- Tf © Connect
m Lucian Beebe, Life long product X
LinkedIn Today: See all Top Headline ~__~ ananss
Startup Startup News Group

Entrepreneurs Need Creative Th " X .
Thinking After the Idea TH Discussions = Promotions  Jobs Search  More... Share group

All Updates - LinkedIn Coworkers - |

Ryan Roslansky voted |
make? (Read this story {

Like - Comment » Sendan

David Bonnann, Matthe|
and 8 other connections |

1
|
A

+/Like or Comment + 1 hour

Peter Skomoroch MT @
K Algorithm for $5k in 3 We

How Tw
readwrite

sun: TR == o

Start a discussion or share something with the group..

Your Activity

Choose Your View ~ [EJ Show all RSS discussions ~

How To Create A Productive Working Environment blog.rockthepost.com « &
= ho 0

¥ Today being in business means marketing a product or service and...

D

) Like {2 Comment © Flag v

More >

Most Popular Discussions

| have a Preliminary Due Diligence Checklist that works great for fund raising.
Let me know if you want one.

= go
" Stéfanie Vallée & hours ago - Thanks for offering, pl artist fanievallee.com
Follow Cari
See all 115 comments »
m ﬂ ®Like (2 Comment Y7 Follow More v
We need 49 more ideas or projects that need funding before we unveil our
website. No repayment of funds and we don't take part of your...
b, post days ago
g
Daniel Cunningham Jr. 4 nours ago - Visit the following link to view software capabilities
Foliow Carla

we've deployed within the auto transportation industry. Including Mobile ... »

Manager's Choice

Announcement from StartupNews

Alexandre Der Megreditchian See all »

Latest Updates

r}
B

20 people have joined the group,
including Vladimir Belyy,
EPAMEINONDAS PAPASTATHAKIS
and Douglas Harris

6 minutes ago

Kevin Neuse started a discussion:
Don't Let Culture Vultures Scuttle
Your Strategy [Fast Company]
http:/fow.ly/90Xk3

Like + Add comment + 31 minutes ago

See all updates »

Top Influencers This Week

Cari Gomar
Carla Hohenhous
Avdhesh Goel FCA, ACS, AICWA

Abe (Abraham) F.



4. Generate Thought Leadership
Create and Join Groups: Engage around common interests

Join many

Participate in a few —

Run one




5. Use Solutions
LinkedIn sales navigator defines social selling

Who What How
Who are the What to How do | get
Right People? talk about? a warm intro?

Ask for an intreduction 1o Nick

Billions

©2013 LinkedIn Corporation. All Rights Reserved. LSS




o) Chief
»

Bill VanCuren
CIO at NCR Corporation

L 2R
W S e N
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e ““\X;Q GRNERS
sonea® Y _gw®™ iana Karaboutis
ot e obal CI0 at Dell

Milton Burdsall

Chief Information Officer at Honeywell
International

Mike Gamson
Experienced business manager passionate about
results.

Chicago, Illinois | Internet

Linkedin
LinkedIn, Advent Software, Inc, Bank of America
Amherst College

WHO



o) Chief
»

Bill VanCuren
CIO at NCR Corporation

L 2R
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sonea® Y _gw®™ iana Karaboutis
ot e obal CI0 at Dell

Milton Burdsall

Chief Information Officer at Honeywell
International

Mike Gamson
Experienced business manager passionate about
results.

Chicago, Illinois | Internet

Linkedin
LinkedIn, Advent Software, Inc, Bank of America
Amherst College

WHO



HOW?

Example: Sales Navigator would give David more warm introductions - via his
team - at Auto Trader

David’s current network within
Company X Sales
His entire Company X

Sales team People David knows
At AutoTrader O
Free

People his network knows 4

How do I|get in? at AutoTrader
Free

team knows
At AutoTrader

Sales Navigator

People his entire Sales 59

AutoTrader >

*Prospects are all employees at target. His team is defined as employees of

Company X that we classify as working in Sales. LSS ¥




5. Use Social Selling Solutions
Sales Navigator: LinkedIn Premium for sales professionals

9

Linkedffo rcconiryse soospo 7

Home Profle Contacts G Jobs  Companies News More Pooplo - .
— = - Nick Barton T Ask for an introduction to Nick
» More 27 results 1 Greater Chicago Area | Staffing and Recruiting

- Michael Van Riper { {} G ‘ ‘ :
Bulid a Lead List -
@ Bue Developer Relatons at Google Y 2 =
All Companies - San Francisco Bay Area - Intemet A T R e e e AT o el e e P (
& Wicroson (1) 4\ 2 shared connections - Similar /
= . Past sam Enoneevunewlou Packard Current  Director of Sales at Vortex Staffing [ {
Linkedin (14) » for Microsoh : 5

onversior Vice President of Operations at Vortex Staffing [T

Adobe (3) version efforts i i
& Google (7) Past  Senior National Account Executive at COW [ You Brian Frank Niok
@ Hewlett-Packard (6) Nikhil Achwal (Z Education  Southern llinois University, Carbondale

S e Amemsmg program manager ul Booglo

Team Link

sco Bay Area Recommendations 9 people have recommended Nick
»1 sharsd comection » Siler

Past Team Lud/Assncmls Manaqev Ad Senving Business & Connections 500+ connections

) Allinkedn Mombars = ? fo o S cH Websites  Company Website 2 Brian Frank
s (0) o atforms; lau Twitter | W Follow @vortexstatring - Lead Sales Manager eBay
@ 2nd Connsctions (21 Summary Experienced prog sensu )
Group Members 2) b ’ . Public Profile  http:/fwww.linkedin.com/pub/nick-barton/6/111/830 Ask For uction
) 3rd + Everyone Eise (38) Albert Cheng y
5 Gooqln Prodiet and Veetims Quy 3> Share H PoOF = Print I, Flag
Al Locations = J Francisco Bay Area - Intemet .
P~ H shared connection - Simiar L Jordan Mancino
Greater Seatte Area (13) D L e Summary f Sales Associate at eBay
@ SanFrancisco Bay Area (7) Google- for loc: es s Fo |
Australia (2) Past Sr. Associate at Insmumnal Venture Partners (IVP) | consider myself an expert in the sales arena and have focused my skillset on identifying \
0) Austin, Texas Ares (2) include Danger (acq. by Microsoft), Mobile365 (acq top-grade sales/IT talent for the clients we currently staff for. | feel that all of my past successes
Show mor have been acheived by ane common theme | hold tightly. | truly enjoy what | do and | love
& Sally Guan (52 helping others. | have always held tight to my personal code of being driven by success before Frank Hi
T"’"“'z'v':;‘“:e’" Manager, Partner Solution, money, completion with no rest, *| can” and never 'l can't", *l will* never *| won't", determination rank Hipa
5 v:’gg‘» Area - Intemet never deterred, and to always challenge myself to become a stronger professional and better Global Sales Operations at eBay
Industry + ¥ 1 shared connection + Similar persen!
Past Company 5 Summary moeies | n—Googlo and Microsoft .. at
a h company Google
School * Past s: Director, Soﬂwam Engmmogammt
Pioms Langiiege i bullder and manager: build and grow software
Gy Groups ‘ \ Beth Bartel (3
[l Years of Experlence . Amams Marketing Manager at mm Packard
g oS Z ustin, Texas Area + Marketing and Advertising
Lup Punct , 1 shared connection - Similar

Build prospect Reveal full profiles of 31 Leverage co-worker
lists with degree contacts with connections with
Lead Builder advanced search Team Link
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Live Demo




