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Tori is the leading generalist
marketplace in Finland

3,4M over 1,6 M

visitors per month live listed items

over 500 000

transactions per month
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Tori is part of the Schibsted family of leading

Nordic marketplaces “f
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In 2021 people sold in Tori...

1 000 000 pieces of furniture
360 000 toys and games

60 000 musical instruments
90 000 books

20 000 pets
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Buying and selling used goods has become routine
for the Finnish people

C2C is not anymore a
marginal phenomenon but
more of a significant
change in consumption.
And an opportunity that
traditional companies
should grasp.

- Jaana Kurjenoja, Chief Economist,
Trade Association of Finland




Marketplace lives on the liquidity
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Supply and demand must be in synch
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Category
partnership is
a unique
enabler for
retailers to
connect their
business to the
growing C2C
commerce




What is a category partnership?

tori fikkimonukset o

Vepséldinen Design Outlet - kestavia designléytoja Torista
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Loytoja takuulla!

tuotteela ol uutens ostettuna.
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Product types to promote in Tori:
surplus inventory, samples, 2nd hand
products, returns, limited editions
Always-on product & brand presence
as part of circular economy in Tori
users’ marketplace journeys



Our competitive edges lies in providing the best
experience for the all parties in value chain

Schibsted



Schibsted | Adevinta Second Hand Eff




