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 Markus Binderbauer, CEO, Bazar, Austria 

 Marko Luoma, Partner, ICECAPITAL Securities 

Ltd, Finland 

 Rob Paterson, Head of Business Development 

and Internationalisation, Russmedia GmbH, UK 

 Tim Scholte, CEO, Mascus International, 

Netherlands 

 Marja-Leena Tuomola, COO, Sanoma Digital, 

Finland  
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Recent M&A activity 
in the online 
classifieds field 



Axel Springer: IPO of digital classifieds and M&A  

 Axel Springer Digital Classifieds (Axel Springer 70%, 

General Atlantic 30% ) 

 StepStone, Totaljobs/UK, SeLoger/France, 

Immoweb/Belgium, Immonet/Germany, 

meinestadt.de/Germany 

 Net sales 402,6M€ (14% of all Axel Springer 

revenues) and 40% profit margin 

 Possibly preparing IPO of the classifieds company. 

Valuation up to € 3 billion…. 

 Recent M&A 

– Yad2, leading Israeli online classfieds portal  

– Saongroup, leading job portals in Ireland, South Africa 

and emerging markets 

– Yourcareergroup, three job boards for the hotel, catering 

and tourism industry in the German-speaking market 

– Jobsite, job board in UK (incl. Cityjobs). Purchase price 

ca € 110 million (£90 million) 
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eBay: acquisitions 2004-2014 – recent M&A in 
classifieds? 

24 May 2014 Presentation name 5 



Schibsted: international roll out of Blocket platform 
and M&A 
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SCM - Portfolio Structure 

Recent acquisitions 

Recent divestments 

Eesti Meedia (incl. Blocket clone 

Soov.ee) to management 

Join venture between Schibsted, 

Telenor and Singapore Holdings 

SnT Classifieds 



Kinnevik – Russia, India , Asia, South America, 
Africa…. 
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 Quikr (India) 

• leading horizontal classifieds 

platform in India  

• 30 mill unique visitors / month 

• 100 million visits / month 



Naspers consolidation in the Russian market with 
Avito. Step 1. 

 Naspers merged in early 2013 its two 

Russian online classified websites Slando.ru 

and OLX.ru with Avito in a $570 million deal 

 Naspers owns 18.6% of Avito 

 Other investors: Kinnevik Investments and 

Vostok Nafta 13.7% (Swedish investment 

funds) and Northzone Ventures. 

 After the merger Avito is the world’s third 

biggest classified site after Craigslist and 

China’s 58.com.  

 Revenue RUB 2.4bn (USD 73.7m) and 

EBITDA RUB 680m (USD 20.9m) in 2013. 
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Classified Ventures / USA – two major divestments 
recently 
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Classified Ventures sold Apartments.com 

(online apartment rentals) to CoStar 

(commercial real estate research firm) for 

$585 Million 

 

Classified Ventures has put Cars.com for 

sale: price tag $3 billion? 



Preloved (2nd biggest classified website in UK) 

 No 2 in the UK market after Gumtree 

 4,6 million UVs / month 

 EBITDA in 2013 ca £1,7 million 

 Sold recently for £8 million  

 Acquired by the Hut Group (online 

retailer) 
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Q&A  

1. A lot of M&A activity is going on now. Are we now on the top of the hype curve, will it get 

colder soon or is this just the beginning? 

2. What factors are affecting the price the most? What would be the reasons to pay a premium 

for a classified site (in addition to being #1 on the market) ? What are the discount factors? 

Your view on the trading multiples? Any trends? 

3. There are a many start-ups with freemium business model entering the market and also for 

sale. How to value these companies (with low or no revenues)? 

4. Why are the classified website owners selling now? Cashing out and investing in other 

businesses?  

5. Who are the buyers now? Consolidation within the classifieds market or new market entrant 

from another industry (such as ecommerce)? Why are these buyers buying? What are they 

buying: technology, market share, visitors? How about the big players: where they see 

6. What should ICMA publishers consider if they want to sell?  

7. What should ICMA publishers consider if they want to acquire other classified sites? 

8. Questions from the audience  
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