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Before we begin...

Talk with us @Emarsys

#totallyengaged




About Emarsys
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What happens when we understand the 4 questions:
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marsys HOW TO OPTIMIZE THE LIFECYCLE

emarketing systems

CAPTURE DATA

ACROSS ENGAGE
CHANNELS CUSTOMERS
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emarsys WE MAKE IT POSSIBLE

emarketing systems
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~ INTERNAL CHALLENGES 8y LACK OF INTEGRATION

¢ O k& ...of the barriers they face before
\ ‘ implementing a marketing automation
platform, ...... or internal challenges that
prevent them from making any notable b b
progress.

€€ 46 percent believe one of the top challenge of
data-driven marketing today is the inability to
connect data across multiple sources. bb)

Econsultancy, 2013 Decision Tree Labs, 2013

L. /0 A Y
BUDGET & ROI

k€ The two biggest barriers are cost and lack of
certainty about ROl — both issues that are
becoming increasingly important in the
marketing domain. b b

IBM, 2013
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PERSONALIZE WEB, MOBILE & EMAIL EXPERIENCE

ONLINE

IN EMAIL

@ vuiFesTYLE ABELS Qoo

FEATUREDTRENDS  CLOTHES / SHOES / ACCESSORIES

NEW DRESSES IN STORE
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l RECOMMENDED PRODUCTS
FOOTFALL CHARMSCHOOL WHITEMAN
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emarketing systems

UNIFIED PROFILE
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Match anonymous profiles across
devices, stitch them together for a

behavior profile that transcends
multiple devices and time
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THE CUSTOMER ENGAGEMENT COMPANY.

MADE POSSIBLE THROUGH THE AUTOMATON CENTRE

m New contact 0 ) =< Q

E External event

E Abandened shopping cart

Target segment I * » m > > m >
= F

E Recurring fitter

Hewad is published the ad will be publish Wait 3 days) il 0700 confirmation Finizh
G satch emai within 3-6 days
E Recurring batch email
RESPONSES
E Didn't respond to email E " "_— "E " *E—-—. FE l-
Didn't click fink date ad is publish  Wait7 day(=) il 07:00 upgrade to premium upgraded Wait 7 day(s) 10700 renew renswals Wait7 days) till 07:00

m

E Abandoned shopping cart

o h E h m E m
> >

:
Send email not upgraded Finigh
P war

no renewals Finizh

« Automation based around key events: placed an Ad, added a photo,
added a telephone number or email.

» Upsell premium ads or renewals
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revenue
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Relevant Clients

s 3. ki

.com.ng

CLZD Vivastreet ﬁ%@

canon ebay  sicy PSimsunce



marsys

THE CUSTOMER ENGAGEMENT COMPANY.




