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W
e review

 content created by users online. If a user has created anything 
on your site –

w
e’ll help you find the m

ost efficient w
ay to keep the best, 

elim
inate the w

orst and com
ply w

ith the rules

T
R

U
S

T
 A

N
D

 S
A

F
E

T
Y

W
e identify issues w

ith, and create processes for, getting rid of site abuse, 
fraud, counterfeits, and other violations.

C
U

S
T

O
M

E
R

 C
A

R
E

W
e create great custom

er care experiences and build com
m

unities beyond 
traditional site support, helping your users get their answ

ers faster.
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Survey sent out to 1,500 C
lassifieds professionals

Purpose to understand w
hat content quality related issues 
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ajor C

lassifieds:

1. currently focus on
2. believe im

pacts U
X
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Credit/Loan
E

lectronics
Jobs
Vehicles
H

eavy equipm
ent

Pets
Real estate
O

ther

SITE
 IM
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C

T

L
O

W
(1)

A
lcohol &

 tobacco
Catalogue picture
O

ffer/ dem
and

Low
 quality picture

M
ultiple unlinked 

item
s

W
rong category

H
yperlinks

M
E

D
IU

M
(2)

W
eapons

W
ildlife

A
dult content

K
eywords

Poor description
U

ndescriptive title
Com

petitor 
prom

otion
M

arketing 
m

essages
Fictive prices

H
IG

H
(3)

Counterfeit
D

rugs &
 

pharm
aceutical

Prostitution
O

fficial docum
ents

D
iscrim

ination
Rude speech
D

uplicates
Site slander
H

idden 
professionals
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•
R

andom
 sam

ple of 2,500 ads from
 public w

ebsite

•
M

oderated by our C
ontent Q

uality E
xperts

•
Issues logged and given points based on severity

Total points for each site =
 C

ontent Q
uality Index
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1

S
om

e h
an

d
s-on

 su
ggetion

s

O
nly allow

 2-3 keyw
ord

s (and m
ake sure they are 

relevant) 

2345

E
nsure your listing form

s are easy to follow
 and 

potentially associate tips to all steps

M
ake fields m

an
d

atory (title, description, price…
)

C
onsider a m

in
im

u
m

 am
ou

n
t of text

to 
discourage thin content (~

30 characters)

E
n

cou
rage

u
se of p

ictu
res but not stock im

ages
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