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• Part of Sanoma Media The Netherlands 
• Dutch #1 media company 
• Magazines, events, TV and online media 

 
• Product comparison sites in The Netherlands, Belgium, Poland and France 
• Energy comparison site in The Netherlands 



• 170.000 visitors per day 
• > 3,3 mio visits per month 
• Strong brand (51% TOM) 

 
• > 500.000 products 
• 590 productgroups 
• > 6 mio prices 
• > 1 mio consumer reviews, 

questions & answers 
 

• > 546 shops 
 
Sources: ComScore, Google Analytics, KIS 











It all used to be so simple 

Mass 
media 

Instore 
sales people 

Friends  
& family 

Instore 
purchase 



...but then came the internet 



The paradox of choice: 
Too many good choices? 



lcd tv 

Appr. 763.000.000 search results 





Miller’s Magic Number 



• Transparancy 

• Overview 

• Advice 









Reasons to visit Kieskeurig.nl 

5a. Purchase online 
(CPC) 

5b. Print product 
information 

Need for a 
purchase  

(new/ substitute) 

4. Decision about 
product –> 

compare prices 

1. Information op 
products 

2. Comparison of 
specifications 

3. Read reviews 

Purchase offline 

6. Write a review 



 
Role classifieds in 
product orientation 
 

80% of the visitors 

hasn’t decided between 
new or second handed 
yet..  
 













 
 





































How to benefit from product comparison? 





QUESTIONS? 




