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THE SEARCH LANDSCAPE 



 

Global Search Market 



Search is More Than Just Google 



Searchers Are Constantly Connected 



IT’S NOT JUST LISTINGS 



Local Results 

Does not perform like 

traditional #1 results 

Different ranking 

algorithm than 

standard search 



Knowledge Results 



Images Results 



News & Blog Results 



Shopping Results 



Instant Answers 



Instant Answers 



News Results 

Image Results 

Author Result 

Video Result 

The All Powerful Universal Results 



HOW SEARCH ENGINES WORK 



Crawling 

Crawl Cache Index Search Retrieve Rank SERP 



Crawling – Links are Vital for Discovery 

Without links, 

the engines 

might never 

find this page 

Crawl Cache Index Search Retrieve Rank SERP 



Crawl – Only Understands the Source Code 

Crawl Cache Index Search Retrieve Rank SERP 



Crawl – Navigates like a User 

Crawl Cache Index Search Retrieve Rank SERP 



Cache – Stores a Code-Only Version 

Crawl Cache Index Search Retrieve Rank SERP 



1. Search engine spiders crawl sites just like users  

and can’t index “orphaned” pages 

 

2. Search engines read source code left to right, top to bottom  

 

3. The cache is a literal, source only copy of a page 

 

4. Using the “cache” link in a SERP,  

you can find the latest cached version of a page 

Knowledge 



Crawl Cache Index Search Retrieve Rank SERP 

Keyword: Economical cars Instances: 

Title  1 

Meta Description  1 

h1 1 

Text  3 

URL  http://cars.uk.msn.com/features/green-motoring/top-10-most-economical-cars 

Title  Top 10 most economical cars - Green motoring - MSN Cars - MSN UK 

Meta 

Description  
Latest green car news; reviews; most economical cars; and fuel-saving tips. 

Heading 1 Top 10 most economical cars 

Text  

Fuel economy is a hot topic but car makers are responding by making their cars ever-more efficient. 

It is now common to see new cars returning more than 80mpg: even mainstream family cars 

regularly average more than 65mpg… 

Heading 2 

Bing search 

Latest cars videos 

More on msn cars 

MSN cars sitemap 

 

Index – Deconstructs the Page into Factors 
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Crawl Cache Index Search Retrieve Rank SERP 

Index – Stop Words 
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Crawl Cache Index Search Retrieve Rank SERP 

Index – Review Indexed Pages 



Knowledge 

1. Search engines create an index of page content  

and strip out irrelevant words 

 

2. Stopwords are many and varied, be careful  

how you write in high value factors like title tags 

 

3. You can get an approximation of how many pages  

any site has indexed using the site: command 

 

4. You can find those pages most relevant on a site to 

a search by appending it to a site: command 



Crawl Cache Index Search Retrieve Rank SERP 



Crawl Cache Index Search Retrieve Rank SERP 



Crawl Cache Index Search Retrieve Rank SERP 



Query Stats 

Organic Results 

Vertical Search 

Personalised Search 

Search Options 

Local Results 

Crawl Cache Index Search Retrieve Rank SERP 

Paid Results 

Mini Site Links 

Microdata 

Local Results 

Google Knowledge Graph  



1.

2.

3.

4.



Google Updates Regularly 

“We tend to roll out 350-400 [updates] per year”  
Matt Cutts, Head of Google Webspam Team 



MozCast Accurately Monitors & Reflects Significant 
Shifts in Algorithm 



RANKING FACTORS 



Components of Google’s Algorithm 



HOW GOOGLE LOOKS AT A WEBSITE 



HTML Elements 



Title Tag 



Meta tags 



Robots 



Description 



Keywords 



Link Tags 



HREF 



REL= 



Canonical 



NoFollow 



NoIndex 



Anchor Text 



The SERP 



The SERP 

<title> 

URL 

<meta name="description"> 



Images 

<img alt="Visualization of Internet routing paths" src="//upload.wikimedia.org/wikipedia/commons/thumb/b/bd/Internet_map_1024_-

_transparent.png/150px-Internet_map_1024_-_transparent.png> 



The SERP 



1. The recommended character limit for a title tag is 60 

 

2. Word order matters, and target keywords should always come first 

 

3. A targeted title and meta description can greatly increase CTR 

 

4. The recommended character limit for a meta description is 155-160 characters 

 

• If you exceed this limit, your description will be cut  

and may not create a positive user experience in the SERP 

 

• However, curiosity did kill the… 

 

5. Search engines do always use the provided meta description,  

they may use body content from your page 

 

6. There should only ever be ONE H1 tag for any given page,  

all other headers should be used within reason 

Knowledge 



Questions? 

 

 

 

QUESTIONS? 



Domain Authroity 



VS. 

Many Domains vs. One Domain 



Trust Rank 



QDF 

QDF 

Normal Results 

Query Deserves Freshness 



Query Deserves Diversity 



The SEO Pyramid 



ARCHITECTURE 



Repurpose Old Content/URLs 

Content 
optimizati
on 

The industry generalization for dilution of PageRank through page-up/low-relevance 301 is 

80% DILUTION 

Chief 

Wiggum 

Chief 

Wiggum 

www.example.com/old-chief-

wiggum 

www.example.com/new-chief-

wiggum 

Chief 

Wiggum 
Cartoon 

Characters 

www.example.com/chief-

wiggum 

www.example.com/cartoon-

characters 

The industry generalization for dilution of PageRank through page-level 301 is 

15% DILUTION 



Use Keyword Research to Inform New URLs 

Use the following best practices when crafting a URL: 

 

• Never go more than 5 sub-folders deep 

 

• It’s best to only use letters, numbers & hyphens, 

 

• Only include keywords, remove unnecessary characters & file extensions 



Use Tools to Manage Internal Links 



Silo Architecture 



Interconnected Architecture AKA Flat Architecture 



Header                           
One of the most valuable link locations. 

Prominence, first link on page 

Sidebar 

 
Less Value 

 

•Side Wide Links 

•Common paid 

link location 

 

 

 

 

 

 

 

 

Sidebar 

 
Less Value 

 

•Side Wide Links 

•Common paid 

link location 

 

 

 

 

 

 

 

 

Content 
One of the most valuable link locations. 

 

•Contextual 

•Relevant 

•Natural 

 

 

 

 

 

 

 

 

 

 

Footer 
Least valuable link location 

Link Position on Page 



PAGE RANK 



One of These Things is Not Like the Other 



Climbing Mt. PageRank 



The Flow of PageRank 



PageRank is Split Evenly Between all Links on the Page 



PageRank is Iterative 



Every External Link Leaks PageRank 



No-following or Removing Links 
Can Alter the Flow of PageRank 



The “nofollow” Tag 



Google Uses PageRank To Crawl 



Questions? 

 

 

 

QUESTIONS? 



WHAT TO WRITE &  
HOW TO WRITE IT 



More Than Meets the Eye 



Why Engines Need Topic Modeling 



Term Frequency & Inverse Document Frequency 



Co-Occurence 



Topic Modeling 



Simplistic Term Vector Model 



Write to be Read then to Rank 

• Topical 
• Original 
• Valuable 
• Up to 

Date 
• Thorough 



Questions? 

 

 

 

QUESTIONS? 



HOW TO NAME IT 



Semantically Logical Structure 



Minimize Click Depth 



Maximize Usability of Navigation 



Validate Architecture w/ Non-SEO 



Questions? 

 

 

 

QUESTIONS? 

xx

 



DUPLICATE CONTENT 



Rel=Canonical 



Google Webmaster Tools 



Pagination 



Previous & Next Links 

<link rel=“next” href=“http://example.com/widget/page=3> 

<link rel=“prev” href=http://example.com/widget/page=2> 



SCRAPING & PUBLISHING 



Absolute: <a href=“http://www.seomoz.org/blog”> anchor </a> 

 

Relative: <a href=“../blog”> anchor </a>   

Employ Absolute URLs 



Don’t Block The Bot 



Questions? 

 

 

 

QUESTIONS? 



LINKING STRATEGIES 



•  Real-time links (Twitter & Facebook) 

•  Social news links (Digg, Reddit, 

Delicious) 

•  Manipulative tactics engines may 

devalue 

•  New/emerging sites that may 

falter/disappear 

Short Term Link Value 



•  Links on trustworthy web pages  

 that stick around 

•  Blogs, forums, news & content sites 

•  Established partners, customers, 

personal sites 

•  Content licensers & re-publishers 

Long Term Link Value 



Why People Link to Content 



Manual Link Submissions/Requests 



Competitive Link Research & Acquisition 



Links via Embedded Content 



Link Bait & Viral Campaigns 



Content, Technology & APIs 



Partnerships, Exchanges & Trades 



Paid Links 



Link Reclamation 



Give Your Users Ownership 



Give Them an Ego Boost 



Give Them Badges! 



Questions? 

 

 

 

QUESTIONS? 



CONTENT CREATION 



Comment Marketing 



Comment Marketing 



In-Content Marketing 



Content Creation Online 



Social Engagement 



http://royal.pingdom.com/2010/02/24/google-facts-and-figures-massive-

infographic/ 

+1,085 links from 
356 root domains 

Sharable Content 



Conferences, Events & Networking 



Directory Submission 



Direct Request 



Traditional Advertising 



Property Acquisition 



Questions? 

 

 

 

QUESTIONS? 



INTERNAL LINKING 



Navigation 



In-Content Links 



Footer Links 



Wikipedia, The Master 



Questions? 

 

 

 

QUESTIONS? 



That’s All Folks! 


