Usem@cquisifion for markef Be
applications "

5] \\
' . BoOOKS, Sporns £ Hobbles
/ ‘ Fashon & Beauty
Kiuds & saby Producls
+ Classifieds in asSAARRS eConomy = Berlin



Who is speaking?

Christoph Godderidge

Director Advertising, Apps
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Mobile Apps & Classifieds

Product
launch
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Enabling the right strategy

2. Acquisifion

3. Engagement

4. Monetizing
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Tracking the right way

Campaign tracking In-App analytics

1. Attribution of installs to paid and non- : :
1. Tracking of in-app events to measure

paid channels 5
; ; : 25 and analyze user behavior
2. Methods: Fingerprint, Device Identifiers 2. Ability o create cohorts of users

(IDFA, Android ID)
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2. Acquisition



Paid user acquisition

RTB
Display Search
Networks Socidal

Cost Per
Select Run tests of Install

partners $5k-$10k ranges: $0.3-
$10
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New strategies
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3. Engagement
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How to engage?

Internal External
Content Retargeting
Push Notifications Branding campaigns
Mobile CRM, Cross devices
messaging system strategies
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India: case study
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DOWNLOAD FREE APP
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All about being creative

000 T-Mobvle A & 1149
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Handy tools for buyers and sellers V TAK[
G Photo credits left: 0

Current VIP Highlighed items: 0 of 0

Current Hot Placement items: 0 of 0

Premium search alerts: 0 days left

Search alert credits left: 0

MY,MONEY!

N
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In a nutshell - recap

ApplLift.com



ApplLift

Questions?e

Thank you

ApplLift.com



