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This Is an erploration of the latest additions to
Google Analytics that allow us te
track users across deuUices;,
upload data: and
UIeW-Uarious flows of benhauiour acress site content
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GOOGLE ANALYTICS

AUDIENCE AND CHANNEL
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LABEL CAMPAIGNS & CHHNNELS
USING UTIT TRACKING PARAIMETERS
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| ABEL AUDIENCES

USING RELIABLE ¢ UNRELIRBLE SEGITIENTS
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AELIABLE SEGMENTATION.-
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UNHELIFI E SEGITIENTHTION
UNIUEHSE IS T TELLING LIES
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ANALYTICS TOOLS

LOUE TQ USE COORKIES
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So uJHat can we doz
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IDENTIFH’ OUR USERS

BY CUSTOIMISING GOBGLE ANALYTICS

v RINGBEARER



RECOGNISE CURRENT USERS
BY USING USER ID




BENEFITS

[Tlore accurate user count

Analyse signed In user
experience

Connect data from rnultlple

5ess5/0ons to see conuersi
process from start to
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User ID from Sellers Accounts




Acquisition Device
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Device Overlap

Device Overlap ,2014 -Apr 20,2014
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ce Paths

“ L ““T\ Reporting Customzator

Device Paths Mar 21, 2014 - Apr 20, 2014

Emal  Export v Shortcet

O Al Sessons

Sequencer

This report is based o stasons (13.00% of sessions) Learm more Swer fesrse Qreder rechor  *

Shoricuts

rtelgence Everts Overview Ec

Prmary Drrersor  Device Category Mot Dune s

£ Path Options

Adpast the path options
Show steps s path  ~
Minmum steps 10 show 0 & path

1 -

om =3

» Bohavicr

» Technology
» Motslo
» Cross Device

Dovice Ovorlap

Acqustion Dev

» Custorm

Useors Flow

Acqasition




G CUSTOIM DIIT]ENSIONS

) "”‘

9‘, 'é'

By Us]

y ' ' (R ' D N
N awl L\ 2 A\ B ana it h.b .t' .4 . : lr L 'h'rk‘ vy
@ Photo by Seattle Mummpal Archives - Creative Commons Attribution License https://www.flickr.com/photos/24256351 @NO4 Created with Haiku Deck




White Dinner Plates
Q@ Brighton —_— ‘

Q Brighton 8 miles away

\

I Got one like this?




HIT-CEDEL'SEGITIENTATION

For Sale

Home & Garden

Cookware & Dining

China, Pottery ¢ Glass
Chinaware
Product



SES5I0ON-LEUEL SEGINENTATION

D'\' . |
id"User login?

Did User Register?
Did User Contact Seller
Did User Buy an Ad?
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USER-LEUEL SEGEMENTATION

Buyer?
Seller?

Combi (what were they In this
session?]

Demographics?
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[MAKE UNRELIABLE DATA, AELIABLE
BY UPLOADING OUR"OUWN DAJA
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If you want to...

Use CRM data to analyze site usage by
customer interest, loyalty rating, lifetime
value, etc.

Reuse and expand on campaign tagging to
track traffic from non-Google sources.

Use CMS data to see which authors on your
site are the most popular.

Generate reports on your most popular
products categorized by price, color, size,
etc.

Process refunds in a batch.

Analyze 3rd party (non-Google) ad network
click and cost performance.

Add data that doesn't match one of the
above.

Join data on

User ID

Campaign ID

Article ID

Product ID (SKU)

Transaction ID

Source, Medium,
Campaign,
Keyword

Typical import
dimensions/metrics

Custom dimensions and
metrics such as Segment,
Rating, Value.

Source, Medium

Custom dimensions such as
Author, Category.

Custom dimensions such as
Price, Color, Size.

Product Price, Quantity
Refunded, Revenue

Clicks, Impressions, Cost
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TING IT ALTOGETHER
FLOW UISUALISATION




GOOGLE ANALYTICS FLOW REPORTS

Behauliour

Goal

UseRs

Euents

Goal Funnel Uisualisation

Shopping Behauiour Analysis

Checkout Behauiour Analysis



Shopping / Checkout Behaviour

B Sessions Shoppirg Progression Il Abandonments

Al S Sessions with Product Views Sessons with Add to Can SessIons

62,507 10,326 9,353
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No Shopping Activity No Cant Additior Cart Abandonment Check-Out Abandonment

77,414 51,734 3,129 5,795




Flow Across A

1st Screen
130K sessions, 26.2K final screen

Hero's Home Base
TAIK /| T4.2K

7 67K 7.68K

ar ver- Lev
643K 644K

. (+27 more screens)
139K/ 21.8K

2nd Screen
104K sessions, 36.2K final screen

. Stars and Swords Shop
418K/ 41.8K

. Consult Sorcerer
30.6K / 30.7TK

w— er
‘ 537K /538K

. (+26 more screens)
9.58K / 13.5K

p Screens

3rd Screen
67.6K sessions, 35.4K final screen

Level Up!
30.9K / 30.9K

. ‘43K 143K

= High Score Lead
4.96K / 498K

Game Over
. 4 29K 4.29K

AP w

2.96K

.4‘28m9cm‘
45K/ 10.3K

4th Screen
32.3K sessions, 11.2K final screen

(AP wihdo I
6.61K / 6.61K

im oh Seore
5.69K /57K

u 28~K 2845(

u(*??mm\
6.53K / 10.2K
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