Making Search Pay




Our AdSense

EXxperience




Our Starting Point...

$3500 usD

Average Monthly Revenue

\/ery little: campaign oversight

Little or no contact with the
Google AdSense team

AdSense placements in
Leaderboard and Skyscraper only

Basic coding (no hints or keywords)




What happened next?

o \We attended the ICMA
Conference in Estonia.

o We paid attention
to the speakers.

o WE ACITED ONI'WHAT
WE LEARNED!!




And then...?

Developed a partnersnip
With oUrr AAdSENSE rEP

Weekly campaign review

Analyzed results based on existing
Key Performance Indicators (KPIs)

Created additional ad slots
Regular testing of code variations

Implemented best practices




Optimization TiIps

MOST IMPORTANT: Talk to
publishers Who are already/
Maving SUCECESS.

CRITICAL: Develop a good
working relationship with your
account manager!

Test ad formats and sizes.

Ask for additional placements.




Optimization TiIps

* [ry/some ad' placements in
“non-obvious™ pages & locations.

* Our ‘moresults” page has the
highest CTR and eCPM of all'ad
placements on our site!

* AdSense in thumbnail results
(‘rolling ads”) is often the
highest revenue driver.




Optimization

TIps

Consistently check AdSense ad relevancy

Your Saved Ads & Coupons (0) | Place &

Sacramento Jobs

Search From 1000s Of Job Listings
Online. Find Your Dream Job
Today!

WITHIN:

‘You are here: Home = Careers in Rancho Cordova

Very Relevant

Online Deals | Contests | Forum ‘FEEIth-ElIZFZ. |F-!.Egi5ter'.-"L|

Jobs Careers Hiring

n Ad | All Coupons

Intelligence Degree
Earn a degree online & pursue
counterintelligence careers. Apply

LE0u

CITY, STATE Of ZIP:

Sacramiinto, CA Search

Not Relevant Somewhat Relevant




Optimization TiIps

Optimize for placement of targeted ads

* Register with Google Ad Planner to encourage pay-per-
Impression ads (rather than pay-per-clickj.

GD'L :qlc Ad Plannar csoriano@pennysaverusa com | Put
=

TN Media Plan  Publishers et egu e <llo media plan selected>

Research

Search by site Search by audience

Advertising accepted
v Yes

WView data for: | United States




Optimization TiIps

Test the color palette

* Match AdSense colors with your site’s color scheme.

10 hours ago
rwith A
Court Reporter

Site ad display

+* Report this ad

GO TO WORK NOW!
No Photo Fu:nrlf.l.wt training aru:li OSHA certification
available. Mo

i* Report this Ad |5 Save More details »

Adsense display

Your Job Here
Of Listings Cnlin
. Start Today

Bartending Career
18 a Bartender? loin Us to Master




Optimization TiIps

Beware of Google Ad Manager

* Placing AdSense under GAM
COdE may cause problems
With repoerting and reduce
ad effectiveness.

* Our rolling ads in GAM:
CTR 0.20%, eCPM $0.90

* Our rolling ads in Adsense:
CTR 0.63, eCPM $2.28




Optimization TiIps

4 h

Example: * Add hArmnts and

</script>
<script type="text/javascript"> keyWOl’dS COde
GA_googleAddAdSensePageAttr

("google_kw_type", "broad") ° Google MUST
GA_googleAddAdSensePageAttr

("google_kw", "Rancho Cordova approve gse Of

California Careers,")

</script> Keyword (google_kw)
<script type="text/javascript">

GA._qoogleFetchAds () ; or hints (google_hints)

</script>

\_ /




Optimization TiIps

More helpful’best practices:

Create good content With accurate
and relevant keywords.

Place AdSense slots in highivisibility
areas on the site (hotspots).

Opt in to both text and image ads.

Test other products (AdSense for Search,
AdSense for Mobile and link units).

Filter ads that are offensive or not relevant.

Place best performing ad slots first in HTML code.

Think like a user!




AdSense Placements

4 CaTEBORIE:

Leaderboard

Search
All Categorier in 95652
Search Refinements

SELECTED REGIH:

BrTIME

-
> -. » WaTEn&WiA S 000 " ; ;
Our first music video
oL Tece seme seceEasED ELETTAR

mare pr
)

Other areas near
you..

__" * CIIR Improved when
o B We moved to text ads.




AdSense Placements

Browse Free Online

-y ; Skyscraper

Clazsifieds (38)

4 e * Size: 160'x 600

e Has become our LOWEST
producing spot.

e * Big gap between AdSense
' and selling this direct.

A1 ENPRESS AUTO SALES




AdSense Placements

|«

Online Furniture Stare

Rolling Ads

(Flaced withinsearch resu

ize: 300 x 250

ur best revenue
roducer.




AdSense Placements

No Results Found

e, sTTEot

Search

TIME

e [ e Size: 300 x 250
* Our highest CTR & CPM.

iy Google

Ehacesloeauion Pedi Paws - Lowest
=

Doa €rates

Oliydag ot REL-OUTLET
3 a g Pe




The Results:

Before optimization After optimization
Averaged $3,500/month Averaging $13,500/month




Our Future improvements

Site Redesign

 Jest new AdSense
placements

* Use eye-tracking studies to
determine best locations,
especially for homepage.

* Test 336 x 280 box size
(#1 according to Google).




Our Future improvements

///:;cript type="text/javascript">

GS_googleAddAdSenseService ("ca—-pub-
5517484840348343") ;

<script language="JavaScript">
GA_googleAddAttr ("Website",
"pennysaverusa") ;

GA_googleAddAttr ("Region", "ca-
orange"); GA_googleAddAttr ("Region",
"ca"); </script> <script
type="text/javascript">
GA_googleAddSlot ("ca—-pub-
5517484840348343", "Link_ 125x125_3");
GA_googleAddSlot ("ca-pub-
5517484840348343",
"Leaderboard_728x90") ;
GA_googleAddSlot ("ca—-pub-
5517484840348343", "Link_125x125_1");
GA_googleAddSlot ("ca-pub-
5517484840348343", "Link_125x125_2");
GA_googleAddSlot </script>
GA_googleAddSlot ("ca—-pub-
5517484840348343",
"Leaderboard_728x90") ;
GA_googleAddSlot ("ca—pub-
5517484840348343", "Link_125x125_1");
GA_googleAddSlot ("ca-pub-
5517484840348343", "Link_125x125_2");

\\\f?_googleAddSlot </script>

<

GS_googleEnableAllServices(); </script>

.

Tiest code changes

* Put the best-performing
placements at the top of
HTML code.




Our Future improvements

Increase Traffic

* Implementing new mobile,
soclal media, and email
marketing strategies to
IACrease Visitors.




Our Future improvements
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Why SEM?

» Effort to reclaim revenue
fromi declining print




Why SEM?

Effort to reclaim revenue
fromi declining print

Ability to reach potential
SEM customers that no
one else can reach as
effectively (and as
regularly) as we can




Why SEM?

* Rebrand PennySaverUSA
as a complete media o
provider. that includes I
both print and a robust
online offering:

* |n conjunction with
our existing
PennySaverUSA.com
offerings (Power Sites)







Why SEM?

* Expand client base to
include businesses who
otherwise would not do
business with us.

just
values are i

www.pennysay

st Clasified M
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Why SEM?

* Expand client base to
include businesses who
otherwise would not do
business with us.

Gain credibility with
Google, Yahoo, MSN
and Ask.com brand as
part of our product mix.




Our SEM' Partners:

BWebYisible ﬁm}%




B\WebVisible

WebVisible Inc., Irvine, California, WebVisible.com

Turnkey, Managed Platform Solution
Supporting Interactive Advertising

“Geneva’: The brains, back-end and
Intellectual Property of WebVisible




e WebVisible provides
e Strategic Partnership
* Tiered Support

ADWORDS o
QUALIFIED 2008

COMPANY 'Oregclcmology Fast 50

NTERMET PRODUCT
+ Rising Star OF THEYEAR

AeA

WEBVISIBLE, INC.

| YaHOO! 3555w l

CERTIFIED AMBASSADOR .
SFONSORED SEARGCH

\WebVisible

ADWORDS

AUTHORIZED
RESELLER

TECHNOLOGY
PLATFORM




Q o Strategic development:

m * Pricing, collateral, pre-
and post-launch support.

* |UVo provides:

* Training

* Field sales ride-alongs
luvo Media Consultants LLC.

Paul McArthur -
iuvoonline.com Day-to-day operations

and management

e Sales support







CAN YOUR BUSINESS BE FOUND??

SEARCH ENGINES HAVE NOW BECOME THE #1 RESOURCE FOR PEOPLE LOOKING
FOR A LOCAL PRODUCT OR SERVICE.

According to Nielsen//NetRatings, consumers use the following sources to find local businesses:

Goo gle;o YaHOoO! oiNg

L® [Ask ]

Internet

65% Yellow pages telephone directory
50% Internet yellow pages
44% Your local newspaper

33% White pages telephone directory
29% Television

POWEREIRLE 35



SEARCH RESULTS PAGE

#1 RESOURCE FOR PEOPLE LOOKING FOR A LOCAL PRODUCT OR SERVICE

Web Images Video laps MNews Shopping Gmail more v Signin

le Flawars in San Disge

Resulls 1- 10 of 2bout 13,600,000 for Flowers in San Diego. (.34 secofds)

.
San Diege Florist Sponsored Links Sponsored Links ‘ n ' I k
www KoalasFlowers.com  15% off any phone orders before 5 P, 519-582-5585 or 877-382-5585 San Diego Florists Po e rc Ic s
<‘ 230 Diego TIonsts
$24 99 San Diego Flowers B .
wiww. San-Diegoflowers.com/Flowers  Guaranteed Sameday Delivery Hers in San Diego. Flowers From 524.98! QOrder Online & Save 510 Todsy! a A DS A P P EA R H E R E
www.sandiegofiowers. net

Local business results for Flowers near San Diego, CA

San Diego Florist

A. Fifth Avenue Florist - vww.sandiegefifihavenueflorist.com - (§18) 233-5357 - llare FTD Flowers from 524.89

B. San Diago City Florist - www sandiegocityflorist.com - (619) §77-4471- 131 i Fast Same-Day Delivery Senice
©. Ever Bloom Fresh FlOwers - www, everbloomlowershop.com - (519) 563-4102 - Mare rww. PinkLotugFlaristeom

D. Florastde Very Fine Florals - Florist Flowers Delivery Wedding ... - www florastyle com - (619) 278-0775 - 3 reviews Chula Vista Florist

E. Mission Hills Florist - www.missionhillsfiofist.com - (§19) 201-3611 - 1
F. Slorm Intemational Florist - www.stormflorist.com - (519) 543-9599 -
@. Rainbow Flowers - www.rainbowflowersca.com - (619) 296-7741- 2
M. La Jolla Village Florist - www Iajollavillagefiorist.com - (858) 453-5023 -

- Irvime Florist Since 1974
| Art QuestFlowers - waw artquesifiowers.com - (800) 6882024 - 1 review N Use Discount Code LS for 55 Off.
L

J. Point Loma Village Florist - www.pointiom afloristeom - (619) 222-7648 - 1 review Wen-”,iigim OC And SD
S e I FREE LOCAL

Same Day Delivery, Local Florist
Teleflora Florist, From 534.29
E-Florist-Inc.com/Bestsellers.asp

San Diego City Florist & San Diego Flower Delivery 619-677-4471 %W

san diego florist san diego flowers,san diege flower shap, ’ -

www,sandiegocityfloristcom/ - 54k - Cached - Similar pagas ?SEHD;E:;F:&\;:?AW‘ lable. M A P LI STI N G S
i - ist. I s = q

San Diego. CA - Florist. Flowers. Flower Delivery. Send Flowers Flowers In San Diego

Lz Jolla Village Florists - San Diego - San Diego, CA - Secure flower, plant and gift ordering
24 hours a day. Fresh flowers and gifts for every occasion.
www.Igjollavillageforistcom/ - 43k - Cached - Similar pages

San Diego Florists. Flowers. Local Flarist Shops - California (CA)
San Diego Florists, Flowers, Local Florist Shops - California (CA) You can find a San
Diego, California (CA) florist or flower shop, free, from our online

www.locateallowershop.com/states/CA/San_Diego.asp - 71k - Cached - Similar pages

Same Day Delivery by Local Flarist
Save $10 Online using Coupan JF2007
JustFlowers.com/Flowers+in+San+Diego

Trudy's Flowers Seattle

‘e Turn Your Feelings Into Flowers
Elegant. Unique - Same Day Delivery
www rudysflowers.com

San Diego florist - specializing in wedding flowers for outdoor ... San Diego Florists

From the smallest bouguetto the grandestarch, Humphrey Flarist will add the final touch -
of beauty to your unforgettable day! We are a complete wedding and .. 510 Off All Gnling Orders

e ; . Family Owned Since 1946
www.humphreyfioristcom/ - 23k - Cached - Similar pages Www, B0 Owesleys.com F R E E O RGAN I c

Discount Wholesale Flowers - Cheap Supplies - Affordable Wedding ... <
S
LISTINGS

Wholesale Flowers is 2 unigue floral supply company located in San Diego, ... San Disgo
‘Wholesale Flowers and Supplies acoepis Visa, NasterCard. ..,
www.flowersandsupplies.com/- 18k - Cached - Similar pages
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HOW DOES SEARCH ENGINE MARKETING
WORK?

Ollie’s Bargain Outlet

Good Siuff Cheapl

Close-Out, Surplus & Satvage Me
winii olliesbargainoutiet com

Books-A-Million Online Books
usic Movies ...

Online Shopper They See Your They Click They View Your They Take an
Searches for a Ad On One of Through from Current Special Action: Phone
Product / the Major the ad to Your Offers, Coupons Call, Email,
Service Your Search Engines Landing Page  and Business Info  Visit Website,
Business Offers Print Map or

Coupon, Etc

ONLY TARGETING ONLINE SHOPPERS IN YOUR SERVICE / TRADE AREA

WHO ARE ACTIVELY LOOKING FOR YOUR PRODUCT OR SERVICE



Susannah’'s Gourmet Grub provides a fine dining experience in the Orange County area

Savor and explore our diversify

121 Inmovalion Drive
Suite 100

Invine, CA 92617
(800) 783-1716

lrvine, CA

Open Close
Mon 4.00 PM 11.00 PM
Tue 4:00 PM 11:00 PM
Wed 4:00 PM 11:00 PM
Thu 400PM 1100 PM
Fri 4:00 FMm 11:00 PM
Sat 4:00 PM 12:00 AM
Sun 400 PM  12:00 AM

On Fridays and Saturdays please make
nesenations 48 hours in advance to

ensure accommodations for your party.
Thank youl

Payment Methods
[ﬁ] Cash

. .' Debit/ ATM
= Check
Visa

| Mastercard
__\ Amencan Express

Discowver

Susannah®s Gourmet Grub

& Print Page

7% Bookmark

£ Visit Our Website
(8 Emanus

= view map

Fine Dining Today!

(800) 783-1716

O'ver\ﬂawl Progucts & Services | Video | Speclaltes [ Specials ﬂ

Overview
Welcome to Susannah’s Gourmet Grub
Steaks, Wine, and Spirits

Opened in 2004, Susannah's Gourmet Grub offers an unparalleled dining expenence featunng pnme
steaks and fresh seafood while bringing a more intimate dining experience and night lifie to the
downtown Irvine area

Our extensive menu and warm atmosphere has defined Susannah's as one of the top restaurants in
Orange County We have worked with chefs fram around the warld ta ereate a menu heyond
compare, using only the freshest ingredients, and offering a range of classic menu items to
rare dishes found only at Susannah’s.

Sip, savor and explore the diversity of our wine li=* and the i pressive s-'ectic n of prcducers from
both and intern Iwineries, oreijcy 21 ¢’ (0 Raricr.tel vatin: mll o cigar
lby the fireplace in our one-of-a-kind smoking room, unlike any other.

Merchant Center

Driving Directions

Susannah's Gourmel Grub
121 Innovation Drive

Suite 100

Irvine. CA 92617

Gel directions TO Uhis location
Get directions FROM this Incation

PowerClicks LANDING

A. NAME, CONTACT & CALL TRACKING
Prominent display of your business name, contact
information, and call tracking phone number.

B. ACTION BUTTONS

Drives sales with a strong call to action. Allows
potential customers to print your Landing Page,
bookmark your Landing Page in their browser,
jump to your Web site, e-mail you, or jump to the
map of your business location.

C. LOGO BOX
Prominently marketing your brand with your logo.

D. TAB LAYOUT

Tabs allow for additional content, such as an
overview of your business, a lists of your products
and services, space to embed a video, lists of your
specialties or brands, and a tab for Internet
specials or coupons. Total of six customized tabs.

E. HOURS, PAYMENT METHODS, OTHER INFO
Prominent display of your business hours, payment
methods accepted and other important information.

F. MAP

An interactive Microsoft™ Virtual Earth™ map displays

your business location and driving directions so
potential customers can easily find you.

G. COLOR THEMES
Six color themes available with a blue theme as
default.

LIVE EXAMPLE!!

38



Measure ROl With PowerClicks MERCHANT CENTER

w’ Susannah’s Gourmet Grub Select Campaign | Campaign 1 ~]

-

Daily Click Overview

A. HEADER
The name of your business is prominently displayed
along with the ability to choose multiple campaigns.

L]

Clicks ;
[~ [
(=] w
=
——
—

15 bq “ | ]| H .' P '\fIIH ' "UL; Wil B. DAILY CLICK OVERVIEW
L WH J }J "'1 Mil_. y ‘hH i ;ﬂh_ hHlp,'ﬂ il “!f“,_f-*"’ Graphically displays click activity of
l||' ] |1J .jl" ]1| lIEF y ' '|”| Al L *llr w \= qualified local customers visiting your site.
5 r g I L il I
I‘ ‘ : |’ J C. ACTIVITY BY SEARCH ENGINE
0 10.!"02.-"08 11/02/08 12/02/08 01/02/09 02/02/09 03/02/09 Graphica"y disp'ays the search engines

from which your new customers are finding
you.

Activity Dates

Click Activity by Search Engine from 05/23/08 to 03/23/09 _ D. SEARCH ACTIVITY
h ? m::*:mmm - Numerically displays search activity by ad
P mp—— e views, site visits, and click-through rate.
Site Visits (Clicks) 1,080
Visit % CTR) s E. CONNECTION ACTIVITY
Numerically displays the number of times
View Landing Page potential customers have called you, sent
Connection Activity Value you an email, clicked links on your Landing
? ol 2 Page, created driving directions, and printed
Clicks to Links 1,013 H
oo . your Landing Page.
Page Prints 17
Video Views B49
Calls Answered 30
Calls Unanswered 2
Voice Mail 0
Other 0
B Yahoo [ Google [ MSN Search [l Ask.com Total Connections 1,723
| Connection Rate 159.54% 39

[ Print Dashboard |




LANDING PAGE DETAIL: CALL TRACKING

Call Activity from 7/26/2007 to 12/14/2007

10/31/2007 11:05:34 AM 1 miniute 17 seconds ANSWERED T70-409-8330
10/31/2007 11:01:28 Al 16 seconds Other T70-409-8372

» FREE Call Tracking Number
» Local or Toll-Free
» FREE Call Recording

» Allows you to truly measure your ROI

@
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CAN YOUR BUSINESS BE FOUND??

Google [santa ana cleaning service | [ Search ] Advanced Search

Web [# Show options. . Results 1 - 10 of about 303,000 for santa ana cleaning service. ((
CA House Cleaning Service Sponsored Links  Sponsored Links

MaidBrigadeOfHuntingtonBeach.com  MNeed Help making Your Home Look Like New? Call For Home Maid Svc.!

Maid Santa Ana. CA
MerryMaidsOrangeCounty.com  Free Estimates In Costa Mesa Area! Quality Affordable Home Cleaning.

Maid 4 You-Oran n
www MaiddYouOC.com  Sening Santa Ana Since 1997. Call Today for Your Free Estimate!

Local business results for cleaning service near Santa Ana, CA

. "ELSi— L ®7 A Janitorial Service - www.greatjanitor.com - (714) 609-8556 - More

__j°g:,";;°" | 2 | B Elite Maid Services - www.elitemaid com - (714) 541-4848 - 1 review
C. Merry Maids - www merrymaids.com - (714) 245-2700 - 1 review
D. Elite Maid Services Referral Agency - www.elitemaid.com - {310) 412-6243 - More
E. Building Cleaning Systems - www buildingcleaningsystems.com - (714) 639-1759 - More
F. Maid Experts - www.maidexperts.com - (714) 960-0365 - More
G. Bryan Exhaust Hood Cleaning Orange County - www.bryanexhaust.com - (800) 300-7832 -

More

H. Sparkl i - www.sparklecc.com - (714) 554-6654 - More
I

Renew Carpet Cleaning - www.renewcarpetcleaning.com - (949) 232-7776 - More
J. Creative Memories Judi Jordan - www creativememories.com - (714) 751-2828 - More

@ More results near Santa Ana, CA »

Santa Ana. CA Cleaning Services Businesses & Services by Yahoo! Local
Santa Ana Cleaning Services Recommendations. Carpet Upholstery Rug & Air Duct
Cleaning 92705 (310) 987-4390 Santa Ana. CA. User Rating: Good (2) ...
local.yahoo.com/CA/Santa+Ana/Home.../Cleaning+ Services - Cached - Similar -

Santa Ana - House Cleaning Services - vellow pages by Kudzu.com
Local house cleaning services businesses in Santa Ana. CA - yelluw pages by Kudzu.com.
Find local house cleaning services businesses in Santa Ana with ..

memmmmm ook lessrdmis mmenl ICnmbmn Aoallamiima lanmimea anciiana badmal

House Cleaning $69

House. Window, and Carpet Servic
All 7 Days of the Week!
WeekendMaids.net

Santa Ana, CA

The Maids Orange County
Maid Service Santa Ana.
Nobody Outcleans The Maids.
www.themaidsoc.com

Orange County Maids

House cleaning services in Orang
Costa Mesa,Irnvine, Newport Beach,E
www.maidexperts com

Santa Ana Maid Service
Detailed Maid Service Throughout,
Uniformed & Highly Trained Teams
Mariannas.com/SantaAna

Los Angeles, CA

Maid Service Santa Ana
Professional. Reliable. Accountable
Very Affordable Rates - Orange Co.
www.maidpro.com

Orange County Maids

Caring for Orange County since 19¢€
Fun, English Speaking Staff
www.BrightsideCleaning.com
Santa Ana, CA
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What’s Included?

FREE Landing Page » FREE results driven landing page (mini-website) - Designed to convert
shoppers to buyers

FREE Call Tracking » FREE call tracking and recording

O 1Ll 0 i1l f| » Ongoing advertising and keyword optimization

Unlimited Changes » Unlimited keyword and ad changes. Monthly landing page changes.

Ongoing Support » Face to face and personalized customer service and support

» FREE 24/7 Merchant Center access featuring: Free call
tracking, Free reporting, and Free email response tracking!

FREE Reporting

OIS CLCKS 42
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Pre-Launch Logistics

Branding

Power Clicks is the 100% complete online

Pricing and packaging ® = advertsingsoution

Sales collateral
Insertion order process
Built marketing website

WELCOME TO POWER CLICKS:
Coogle yasoo! DINg AOL &+ Abautcom Local.con CHY R

Test plan

* Top 25 reps In one region
(Outside and Inside Sales)

Set milestones for success




Pre-Launchifraining

* Trained CSR’s on order entry and
product management

* Pre-Sales training (tworhour live presentation)
to give reps an overview: ofi the product.

* Not full” training...Just enough to permit
them to pre-sell the excitement of the

program and set advance appointments




Launch Week

o Eull 9'hour ‘SEMVI Boot Campr

SEM technical training soup to nuts.

Sales training / role play O
—l
ldentification of ideal verticals U ﬂﬂ

Overcoming objections
Product positioning
Competition

Etc




Launch Week

e 4-legged calls
* Reps had to set 6-8 SEM appointments per day

o SEM expert firom lluvo and WebVisible showed reps
how to sell'and close

* Group Presentation
e Met with select advertisers after hour
e Presented SEM in a casual ‘non-sales’ environment

 Presented SEM to over 100 customers in three days




Rep Compensation

* S50 sign-on bonus for every initial SEM sale
* 15% recurring commission each Guaranteed sale

e 7.5% recurring commission each Budget-based sale




Rep Compensation Example

4
5
6
7
8
8
8
8
8
8
8
8

$250.00
$300.00
$350.00
$400.00
$400.00
$400.00
$400.00
$400.00
$400.00
$400.00
$400.00

$224.99
$269.99
$314.99
$359.99
$359.99
$359.99
$359.99
$359.99
$359.99
$359.99
$359.99

$0.00
$179.99
$404.99
$674.98
$989.97
$1,349.96
$1,709.94
$2,069.93
$2,429.92
$2,789.91
$3,149.90
$3,509.88

$404.99

$674.98

$989.97

$1,349.96
$1,709.94
$2,069.93
$2,429.92
$2,789.91
$3,149.90
$3,509.88
$4,973.94

$2,159.93

$4,859.84

$8,099.73

$11,879.60
$16,199.46
$20,519.32
$24,839.17
$29,159.03
$33,478.88
$37,798.74
$42,118.60
$59,687.28




Resulits

e Too Early to Claimi A Success
(only: 45 days intolit right now).

e Early Results are as follows:
* Only 16 of 25 reps have sold anything
» 52 packages sold (48 guaranteed and 4 budget)
* Average sale: A little over S400 US per month

* Total sales: Approximately $250,000 annualized
(counting S150 initial set-up fee)

* Profit margin is less than print...but worth it.

e Expected churn in six months < 15%




Future Rollout

Willfcontinue tos test withi 25 reps
through early Q1 2010

Hopeful roll out to all 500+ reps if revenue /
customer retention projections hold

Potential annual revenue with all reps

e S6-10 million US




POWERCL"CKS




