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Organize the world’s information 
and make it universally accessible 

and useful
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SOURCE: JUPITER/THE NPD GROUP, INC. INDIVIDUAL USER SURVEY, JUN 2003

Online Population is Searching

• Search is the #2 activity on the web, behind email 

• 79% of web users use search to navigate the web
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Search Drives Qualified Leads For Less 
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Cost-per-lead across different marketing methods

• Average acquisition cost: €10- €15 vs. the online average of €50
PIPER JAFFRAY EQUITY RESEARCH, MARCH 2003

• 59% of websites receive more than half their traffic from search
engine referrals JUPITER RESEARCH, 2002
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Search Now the Largest Share of Online Ads

% Online Advertising Revenue Growth of Search: 
Marketers are voting 
with their pounds
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• Search now the most 
dominant form of online 
advertising

• Nearly 3x growth in since 
start of 2003

• 73% search penetration

Source: Interactive Advertising Bureau, PricewaterhouseCoopers (September 2004); comScore (October 2004)
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Google reach in the Netherlands

Google is  #1 in search in the Netherlands

% search related pageviews in the Netherlands

Size: 2nd biggest website in the 
Netherlands 
ComScore Media Metrix Dec 2004

Users: 6.0 million unique users in 
the Netherlands
ComScore Media Metrix Dec 2004 

Reach: 70% of all Dutch Internet
users 
ComScore Media Metrix Dec 2004

Nielsen/ Netratings June 2004

Others

87.5%

12.5%
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Search Term

Search Results 

Google 
AdWords

How Does Search Advertising Work?
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Google’s ranking

An ad’s position on the page is determined by performance and price:

• CTR * CPC = Position Rank

• Two ways to improve an ad’s ranking on AdWords:

i. Increase maximum CPC

ii. Increase CTR

CPC: €1.00

CTR: 2%
Rank index: 2

CPC: €0.30

CTR: 1.5%
Rank index: 0.45
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Google’s discounter

The AdWords Discounter minimises your costs by setting your CPC as 
low as possible:

– You pay only €0.01 more than the minimum necessary to maintain 
your position on the page

Example

Max CPC Advertiser Pays*

Advertiser 1: € 1.00 € 0.76

Advertiser 2: € 0.75 € 0.51

Advertiser 3: € 0.50 € 0.11

Advertiser 4: € 0.10 € 0.05

min € 0.05
* Assuming each advertiser has the same CTR
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Google AdWords: Targeting via Search partners
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Search is only 5% of the web

Internet

Search Pages
5%
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Google AdWords: Targeting via Content
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Google AdWords: Precise Targeting

Google Technology Knows Java from Java
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Google Marketing: Advertiser Satisfaction
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Satisfaction with Google is 50% higher than all other marketing media.Satisfaction with Google is 50% higher than all other marketing media.

GOOGLE ADWORDS DIRECT CUSTOMER SATISFACTION SURVEY: 12/03-01/04 
--Random sample of US/Canada direct advertisers (n=440)



Google Products
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Google Search
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Froogle
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Google News
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Google Desktop Search (Beta)

• Bringing the speed and simplicity of Google web search to your desktop
• Search the full text of files, emails, viewed web pages, and chats
• Free download

Learn more about Google Desktop Search (Beta): http://desktop.google.com
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Google Toolbar

• Use Google search without having to return to Google.com
• Simply click inside the text box, type a query and hit Enter
• Free, quick to download, and easy to use

Learn more about Google Toolbar: http://toolbar.google.com
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Gmail

Learn more about Gmail: http://gmail.google.com

• Built on Google search 
technology to help you 
quickly and easily find the 
exact message you want

• Comes with 1,000 
megabytes (1Gb) of free 
storage

• Messages are grouped 
together and displayed in 
“Conversation View” to 
help you see messages in 
context

• No pop-up ads or 
untargeted banners.
Only relevant text ads and 
links to related web pages 
of interest 
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Google Maps (Beta)

• Search for addresses and driving directions
• Locate businesses in your neighborhood – integration with Google Local
• New features: maps are draggable and can be as large as your screen

Learn more about Google Maps: http://maps.google.com



Picasa

• Picasa v2 launched 
January 2005

• Locates and organizes all 
the pictures on your 
computer

• Improved basic photo fixes
and amazing effects

• Automatic resizing makes it 
easy to send photos via 
email 

• It’s easy to make 
slideshows, export photos, 
or print at home
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z

• Photo Editor

Slide Show

With Picasa v2, photographers of all skill levels are better
able to categorize, edit and share their digital photos 

Learn more about Picasa: http://www.picasa.com
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Keyhole – A Browser For the Earth

• More than 12 Terabytes of 
earth data

• More than 50% of US 
population covered

• Resolution of 12.5 
cm/pixel in some areas

• US, Canada, and 
European roads

• More than 6 million 
businesses

Learn more about Keyhole: http://www.keyhole.com
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Keyhole – A Browser For the Earth

• Real estate searches

• Travel planning

• Local Search

• Education

• Outdoor recreation –
hiking, biking, skiing etc…

Digital 
cameras

3D tops, 
building

Maps and 
business listings

Imagery

Real 
estate info News

Restaurant/local 
sites, reviews Blogs GPS

Traffic 
data

Learn more about Keyhole: http://www.keyhole.com
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Google Video (Beta)

Search Television Programming
• Search over closed captioning of television programs
• View still images and transcripts
• Beta launched January 25, 2005

Learn more about Google Video (Beta): http://video.google.com
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Google Print

• Book search results integrated into Google web searches

• Partnerships with publishers and world’s top libraries

• For users: improved quality and breadth of search

• For advertisers: Millions of books = millions of ads
Learn more about Google Print: http://print.google.com
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Google Labs
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Organize the world’s information 
and make it universally accessible 

and useful
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Questions?


